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The purposes of this research are to study the result of media exposure for the changes in
knowledge 1lattitude and anti-drug addiction and to study relationships between media exposure to
related information and the attitude as well as behavior on prevention and anti-drug among student
participants in the youth anti-drug addicted campaign project. This research involved a total of 500
upper secondary school students. The tools used in the collection of information were
guestionnaires, percentage , mean , t-test and Pearson's Product Moment Correlation Coefficient
were employed for the analysis of the data. SPSS for Windows program was used for data

processing.

Findings :

1. Students with different educational levels, varied income and different family relationships
were different in media exposure to anti-drug information. However, students of different
age and sex were not different in the media exposure to anti-drug campaign from
various media.

2. The media exposure to drugs information via various individuals correlated negatively
with the knowledge acquired about drug addiction.

3. The media exposure to drug information through mass media conelated positively with
attitude towards the prevention of drugs.

4. The media exposure to drug information through the press, various individuals and
specialized media showed positive relationship with the prevention and anti-drug
behavior.

5. Students were equipped with better knowledge, attitude and behavior regarding the
control and prevention of drugs after participating in this youth anti-drug addition

campaign project.
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