.. 52



13

, 534)
(2533 : 159 - 160)
1 (Psychological  Depenaence)
(Habituation)
2 (Physical Dependence)
2
3 (Tolerance)
4 (Addiction)

(&30 )

(2533 : 60)



116 1

(Natural Drugs)

(Synthesis Drugs)

(Narcotic Drugs)

(Habitual Drugs)

(Depressants)

14



2

3

I

.. 2465

(Stimulants)

(Hallucinogens) LD, STP, DMI

(Vied)

AT
(Volatile Solvents)

810

15



4-8
3-4

3-8

16



(Agent)

LSD

LSD

17



(Host)

( 12538 : 10)
(2530 : 60)
(Environment)
( 12538 : 101)
(2534 :90-93)

(253 : 91)

(2539 : 39)

18



5.1

5.2

5.3

54

5.5

5.6

5.1

5.8

5.9

5.10

5.11

19



5.12

5.13
5.14

(2526 © 167)

(2527 : 152)

(2531 :267-272)

(Information)

(Affective Education)

20



(Alternative)

(2541,9-10)
(Awareness)

(Peer Counseling)

(Family Communication)

21

(Treat)



(2541,45)

(Nowlis 1975

2525, 11)

22



(to grow to maturity)
2523 . 165)

(Crow and Ceow,1956)

adolescere
(Elizabeth Hurlock

(2528 : )

23



(social status)

(philosophical self)

1521
2
13-15 15-17
16-17 18-19
18-21 1921

2534 323 - 325)

24



L
(Socializing Agent)

(model)

25



11
12

13
14

15

(broken home)

26

(Immaturity)

(disturbed family)



80

12507 :139)

27



(Demographic Characteristics Audience)

Characteristics Audience)

1 (Age)

Tolela and Myers, GIl E,, 1982 :5)
(more liberal )
(more conservative)
(more idealistic) (more impatient)

(cautious)

(pessimistic)

28

(Demographic

(Mers, Michele

(more optimistic)
(more pragmatic)



29

(Burgoon,1974 : 58)

( 2533: 113) (William
. Brooks,1971 : 211-212)
3
1
2.
3
2. (Sex)
(Willio, P.A., 1980:87)
(emotion)
(submissive) (home-oriented)

(more  people-
centered) ( , 2533:115)



30

3, (Socio-economic Status)
(Occupation) (Income)
(Race and Ethnic group) (Family
background)

( 12533 :115)



3l

(Low Effort (Low skills)
4, (Education)
(Knowledge)

( - 2533)

(Rivers, Peterson and Jensen,1971
2538)

(Schramm and Roberts 2533 ¢ 117) (Katz, 1973)

( 2534 :35)



LO PO — o

State

(Rogers, 1973)

(Change in Receiver’s knowledge)
(Change In Receiver’s attitude)
(Change In Receiver’s behavior)

(2533 :69)

(Berio,1960)

6
(Communication Source)

32

Michigan



(Encoder)
(Message)
(Channel)
(Decodkr)
(Communication Receiver)

Receiver
(Source)

(Receiver)

(Source)

11

12

13

(Communication Sklls)

(At

121

122

123

(Knowledge Level)

33

Source



2

14

(Social-Cultural

(Message)

(Common Expe

34

(Social & Cultural System)
Background)

(Attention)
rience)

(Channels)

, 2531)
(Receiver)

(Decode)
(Mass Communication)



41

4.2

43

44

35

(Communication Skills

(Attitudes)

(Knowledde)

(Social &Cultural System)

(Communication Skills



36

(Danial Lemep and Wilbur Schramm, 1967

2535 : 26-28)
I
1 (A planned dynamic)
2
2 (Afitto the culture)
3 (Delivering the message)
4 2 (Two-way Communication)



(One-way Communication)

D. !
Attention)
!
6. (Demonstration)
1 (Practice)
5
Keith Davis ( ! , 2540
! 5
L (Receive)
2. (Understand)

3. I (Accept)

2
(Feedback)
(Repetition,Credibility and

172.) 5

37



38

4. (Action)
5. (Provide Feedback)

(Full Successtul)

(Barriers to Communication)

" (Communication

Breakdowns)
( , 2540 : 172-176)
I} (Mechanical Noise)
(Channel  Noise)
2. (Semantic Noise)

L (Divergent Backgrounds of the Participants)



10.

11.

12.

13.
14.

39

(Differences in Education Formal and
Informal)
(Differences in Interest in the Message)
(Differences in 1Q)
(Differences in Language
Levels and Usages)
] (Lack of Mutual Respect among
Participants)
(Differences in
such Factors as Age, Sex, Race, and Class)
(Mental and / or
Physical Stress at time of Communication)
(Environmental Conditions at time of
Communication)
(Little or No “Experiential Overlap” few, if
any, Common Experiences)
(Littte of No Chance for “Feedback” of
Interaction)
(Lack of Skill on Part of Communicator)
(Lack of Skill on Part of Communicatee)

(Lack of Information in Message or “Empty" Message)



(Samuel L. Backer,1971 : 79 - 82)

(Information Receptivity)

(Information Receptivity)

(Experience Receptivity)

2533 1 40-44)

(cognition)

(Diversion)

(Social Utility)

(Withdrawal)

(Information)

40



4

(Katz and Others, 1975

(Selective Process)

(Klapper,1960 : 19-25)

(Selective  Exposure)

1

1 2538)

41



(Cognitive dissonance)
3.

4

(Selective Attention)

(Selective Perception Interpretation)

(Selective Retention)

( 2531 : 23-26)

(Reference Group)

42



and Ralph L. Lowenstein, 1971 : 134-135)
L

(Promise of Reward)

(Letter Effort)

(Wibur Schramm, 1973 : 120)

43

(Merrill



(Least effort)

(Promise of reward)

(Wibur Schramm, 1973 : 121-122)

44



45

(2539 :7) (Mass Commu-

nication)



(2532 : 47-48)
(Mass Media)

46

4
(2540 : 64)
(2528 ; 18)
1,
2.
3. (Weakly Held Attitudes)

Bruce H. Westly and Malolm L. Maclean Jr., 957
Lynne Svenning (1969 , 2539 :69-72)

Everette M. Rogers with



47

(Feedback)
(Delayed
Feedback)
6.
(One-Way

Communication) (Two-Way Commnication)



10.
(Select)
(Selective Attention)

[ Interpretation)

11.

48

(Selective Exposure)
(Selective Perception

(Selective Retention)

12538 2 79)
(Fidelity)

(delivery Speed)

(Portability)



Media)

49

(Reviewability)

(Coverage)

(Accessibility to Feedback)

(Mass Media) (Primary Media)
(Printed Media) (Electronics
| 1
2, 2
3
3.
( 2524 16-17)

12538 1 77)



50

(Klapper, 1960 : 15-49)

L
11 (Predispositions)
1.2 (Selective Processes)
1.3 (Personal Influence)
1.4 (Economic Aspects)
2. (An Agent of

Reinforcement)

3. (An Agent of
Change)



ol

(Cumulative impact)

: (Zimbardo and Leippe,1991)

Familiarity
VA (Interpersonal Conmunication)
(Person-to-Person)
(Direct)
(Small ~ Group)
( 2538 : 35)

(2528 : 18)

(Rogers and Meynen,1969 : 234)



2540 : 86)
1,
2.
3.
?
} (Credibility)
(Tnjstworthy) (Competent)

(Middlebrook,1974 : 161-164)

(Attractiveness)

2540 : 86-88)

52



(Similarity

(Rogers and Svenning 1969 : 125-126)

53



(Specialized Media)

(Specialized Media)

( 2540 : 135)
(2530 2537 : 196)

!
(Adams,1971)

(Target Audience)

(Direct Mail)

(Demon Station)



(Printed Media)

(Leaflets)
(Folders)

(Pamphlets)
10

(Brochures )

(Poster)

(Press Kit)

(Newspaper Supplement)
1-2

(Newsletter)

(Letter)

55

| 2540 : 135-143)



10.

(Mobile Unit)

(Electronic Media)

56



57

(Patrie Meredith, 1961 : 10)
2 (Understanding) (Retaining)

(Benjamin . Bloom, 1971)

6
L (Recall)
2. (Comprehension)
3. (Application)
(Abstract)
4, (Analysis)
5. (Synthesis)

(Creative)



6. (Evaluation)
(Criteria)

(Carter V.Good, 1973 : 325)

(Facts) (Truth)

(2533) ¥ g

(2526) ;

n



! “Attitude”

(Allport, 1935)

(Fishbein, 1967)

(Shaw and Wright, 1976)

(Kendler, 1963)

(2522)

59

HAthS”



(2526)

1 2531)

60



61

(2542) 3

L (Cognitive Component)
2. (Affective Component)
3. (Behavior Component)
3
3
(Rensis Likert, 1961)
(Learning) (Source of
Attitude)

L (Specific Experience)
2. (Communication from Others)

3. (Models)



4, (Institutional Factors)
L (Personal  Factors)
2. (Enveronment Factors)

(Verbal Communication)

(Nonverbal Communication)

( 2531 : 244-245)

62



L (Culture)

2. (Family)
3. (Social Groups)
4. (Personality)

(Cognitive Component)

(Behavior Component)

(2521 : 50-54)

(Persuasion)

(Affective Component)

63



(Group Change)

(Advertising)

(Source of the Message)

(Group Pressure)

(2534)

o4



(Selective Perception)

65



(Avoidance)

(Group Support)

«

(2528)

66
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( L. 2528)

67



68

(Cognitive Component)
(Affective ~ Component)
(Behavioral Component)

“ " (Media)
" (Message)



69



(2533)

(Crobach

(Goal)

(Readliness)

(Situation)

(Interpretation)

(Response)

2531 1 29-30)

10



1

(Consequence)
(Confirm)
(Contradict)
(Reaction to Thrashing)
(Nancy Z. Schwartz

2526)

1



10.
11,

(Skinner)

(Bandura, 1977)

2



(2535)

(2536)

(2534)

13



(2537)

(2539)

(2539)

432

14

(Recycle)



(2539)

(2540)

(2540)

112

5



(2540)

(2540)

16



(2541)

(2541)

1



(2542)

1-29 2543

18



(2542)

(2543)

(2543)

(2543)
120
60

60

&



80

1 1
(2543)
(GMQs)
(GMOs)
(GMOs) (GMOs)
(GMOs)
(GMOs)
(GMQs)
(Murray,1974)
15
15
0.05

(Power,-Robert ; Power,-Tom ; Gibson,-Nigel,1996)
16-19



(Klapper,1960)

(Mccomb and Mullins,1973)

8l
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