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This study two television cooking programs are taken as case studies: Koa Kra Ta
and Por Look Khao Kraw. The objectives of this research are to find out the format of
presentation, roles of the program's host roles of the program and also the behavior of the
audiences after viewing the programs. The qualitative approach is used as the research
methodology.

It was found that the roles of the 2 programs are media advocate, media for
advertisement media for consultation, media for food guidance, and media for tour and
travelling. For the roles of the programs’s hosts are role of teacher and demonstrator, role of
product presenter, role of consultant, role of being a host, role of restaurant introducer and
role of being a tour guide.

For the study of the effects on selected audiences’ found that the program can change or
give knowledge which leads to the changing of attitudes and also the audiences’ beliefs which
lead to changing their cooking behavior by trying something new as the knowledge received from
the programs but yet it can't change the audiences’ behavior to a regular cooking practice.
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