(KABBP)
(Social Change)

(Personal Influence)

. 2542)



(Producer)

(Program Content)

(Cost)
(Script)
(Talent)
(Technical Facilities)
q (( di 012542)
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(Live Program  studio)

(Outside Broadcast Program)
(Outside Broadcast Van = OB)

(Videotape Recorded Program)

(Live Program)

(Telecine)



Wertzel

up and Rehearsal)

11
1.2
13
14
1.5
1.6
1.7
1.8

15

(Preproduction Planning)
(Set up and Rehearsal)
(Production)

(Post Production)

(Set

(Post Production)

(Preproduction Planning)
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(Set up and Rehearsal )

2.1 ", (Setup)

(Control Room)

2.1.1

212

2.1.3

2.1.4

(Set up)
I
2.2 (Rehearsal)

(Rehearsal)
4

221 (Dry Rehearsal)
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222 (Camera Blocking)
2
(Cut)
2.2.3 (Run Throug
224 (Dress - Rehearsal)
3 (Production) 2
31 (Live)

(Production) ( Post Production )



3.2

4.1

(Computer Editing)

(On Videotape)

(Post - Production)
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(Edi) (Sound Mix)

(Special Effects)

(Sound Effects)

(Censor)



4.2
(Feedback)
(KABBP)

3

(Attitude) (Practice)
dé
(" , 2533)
Rogers : 1973

of Effects) 3

19

(Knowledge)

(Hierarchy

(Knowledge/Cogmtive= K)
(Attitude/Affective= A)
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(Perf r a ce/Co 1le=P)

3
0
(Knowledge) (Attitude) (Practice)
5
L (Knowledge)
2. (Attitude)
3. (Beliefs)
4. (Behavior)
. (Practice)
5
(Beliefs)
(Behavior) (Practice)
Roger, 1971 ( , 2540)
KAP.gap

KAP.gacd
K (Knowledge) A (Altitude.) p Practice)



10 *WHnmniinr» paes 4

Roger: 1983 KAP.gap 4
L (How to)
2.
3,
4.

(Knowledge)

5

L (Ambiguity Resolution)
2. (Attitude Formation)
3. (Agenda Setting)
4, (Expansion of the Belief System)
5. (Value Clarification) ( , 2533)
McQuaii ( 1 2544)

5
L (Attention)
2. (Comprehension)
3. (Yielding)
4. (Retention)

5. (Action)



(Practice)
L (Emotional Arousal)
2. (Empathy)
3. (Internalized Norms)
q " dJ
4, (Reward)
2
L (Activation)
2. (Deactivation)

Rogers: 197: ( 2537)
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L (Knowledge Stage)

2. (Persuation Stage)

3. (Decision Stage)

4. (Implementation stage)

5. (Confirmation Stage)

(Social Change)

Rogers

23



(Personal Influence)

2 (Two-step flow of communication)

(Opinion Leaders)

| 2541)

Cooper: 1932 ( ' , 2534)

(Aristotle)

“The Rhetoric"

(Persuasion)
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(Ethos)

25

(Logos) (Pathos)

(Good  will)

(Personal Influence)
(Presenter Food Specialist)

(Opinion Leader)

(2541) !



(2543)

AWIAINTANNITINY14
CHuLALONGKORN UNIVERSITY
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