(Qualitative Research)
2
2544
2544
(In-depth Interview)

Change)
(Personal Influence)

(Personal Influence)

(KABBP)

(Social
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tEo-D*f

(Partnership)

(Different Generation)

(LOGO)
(display)
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(Media  Advocate) (Media for
Advertising) (Media for consulting)
(Media for Food Guidance)
(Media for Tour and Travelling)

2
7
(Teacher & Demonstrator) (Presenter)
(Consultant)
(Host) (Food - Guide)
(Tour Guide) (Secret Holder)
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