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No smoking campaign can be implemented  various ways such as consulting,
giving knowledge via person - to - person communication to target groups. We have to find
effective tools  order to work with massive group. The influential and important tool towards a mass
group in this information technology era is “mass media"

What we have seen nowadays is that mass media has presented smoking  its
work. We have to use the “retaliated measurement" which means using mass media as a crucial
mechanism for campaigning smoking attitude. This is expected that mass media has a strong
potential to achieve seriously.

This study is aimed at researching about no smoking campaign projects and
process of selection of media using. The result of this research came out to be that the mass media
usage for no smoking campaign fall into the offensive ways of communication. The offensive and
defensive media was used to provide useful information and to persuade people to join the
campaign

Regarding the control of indirect cigarette advertisement through mass media,
there’s a law that prohibit broadcasting all kind of cigarette ads. However, television keeps indirectly
advertising these through News, soap opera or sports programme. Mass media publicize cigarettes
and smoking habits in its productions both with or without awareness. The researcher sees that it's
necessary for media people to be more careful when presenting information on smoking for the
ultimate benefit of the public.

Department ~ Mass Communication Student's signature .... A4~ el
. . S é \
Field of Study ~ Mass Communication Advisor's signature ... 99 @9

-

Academic year 2001 Co-advisor's signature ... ~.~



AWIAINTAUUNIINYH Y
ChuLaLonGkORN UNIVERSITY



.10

Al
LAl

12
w13

w13
...16

2

24

w21
erer 0

3l
Y
ee 30
b0
T

47

49
errs D0






	ปกภาษาไทย


	ปกภาษาอังกฤษ


	หน้าอนุมัติ


	บทคัดย่อภาษาไทย


	บทคัดย่อภาษาอังกฤษ


	กิตติกรรมประกาศ


	สารบัญ

