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This thesis is to study factor affecting choice of tourist attractions in order to
examine how non-group foreign tourists with different primary factors such as gender,
age, income, etc, would affect choosing tourist attractions in Thailand. The study was
conducted by using the cross - section data from a survey consisting of 300 non-group
foreign tourists who visited Thailand between November and December 2001. The
statistical tool employed in this study is a multinomial logit model based on maximum
likelihood estimation. Tourist attractions are categorized into 4 groups, which are

Historical Sites, Local Cultural Sites, Natural Sites and Nightlife/Entertainment.

The study has shown target groups of each tourist attraction as followed:
Target groups of Historical Sites are professionals, executives/managers/business,
government/state enterprise officer and military person. Target groups of Local Cultural
Sites are workers-employees, housewives, families, women, Europeans and
Oceanians, and retirees. Target groups of Natural Sites are Europeans and Oceanians,
youth, and families. Target groups of Nightlife/Entertainment are alone travelers,

travelers with friends, honeymoon spouses, East Asians, businesspeople, and MICEs

The results outlined above could be helpful for both public and private

sector in planning policies to promote tourist attractions to the right target.
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