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(Invisible Goods)
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(community-based tourism)
2543
2542 11%
285,272
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16.22
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2553
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17.5 36.9 25631

. 2543 - 2553 7.8%
42%2
1.1 10
2542-2543
2542 / 2543 [
/ 299,780 339,512
/
253,081 285,272
166,108 211,405
153,768 AN 189,266
111,645 179,287
100,283 110,419
75,712 103,641
73.811 92,105
61,723 72,004
48,348 67,401
869,706 1,127,421
2213965 2,777,733
s +
2543, ( ).

9 ( . . 2545-2549)[Oniine],
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2533

2534

2535

2536

2537

2538

2539

2540

2541

2542

2543

5,298,860
(+10.17%)
5,086,899
(-4.00%)
5,136,433
(+0.97%)
5,760,533
(+12.15%)
6,166,496
(+7.05%)
6,951,566
(+12.73%)
7,192,145
(+3.46%)
7,221,345
(+0.41%)
7,764,390
(+7.53%)
8,580.332
(+10.50%)
9,508,623

(+10.80%)

110,571
(+14.72%)
100,004
(-9.56%)
123,134
(+23.13%)
127,801
(+3.79%)
145,211
(+13.62%)
190,765
(+31.37%)
219,364
(+14.99%)
220,754
(+0.63%)
242,177
(+9.70%)
253,081
(+4.48%)
285,272

(+12.75%)

2533-2543(

21,822
(+13.11%)
32,278
(+47.91%)
40,556
(+25.65%)
53,315
(+31.46%)
73,234
(+37.36%)
83,948
(+14.63%)
105,620
(+25.82%)
59,124
(-44.02%)
59,073
(-0.09%)
69,649
(+17.90%)
82,838

(+18.94%)

)

88,750
(+15.12%)
67,726
(-23.69%)
82,579
(+21.93%)
74,487
(-9.80%)
71,977
(-3.37%)
106,816
(+48.40%)
113,743
(+6.42%)
161,629
(+42.10%)
183,104
(+13.30%)
183,369
(+0.10%)
202,434

(+10.40%)
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