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This research was aimed atl) investigating the strategies of news issue management
in publicity by the office of permanent secretary's ministry of Commerce 2) studying the media
process in selection and presentation the news about the office of permanent secretary’s
Ministry of Commerce and 3) evaluating news issue management in publicity by the office of
permanent secretary's ministry of Commerce The research methodologies are ethno

methodology, depth interview and printing and program recording tape collection

Results indicated that the strategies of news issue management in the office of
permanent secretary's ministry of Commerce of Commerce are a strategy of expansion, a

strategy of co - ordination and information exchange, and a strategy of news issue definition.

Mass media selects issues on the basis of the interest and the impact on public as well as

media policy and the target audience. Nevertheless, not many news releases of ministry are

selected by the media

News Issue Management the Office of Permanent Secretary's Ministry of Commerce was not
quite successfully. The Office of Permanent Secretary's Ministry of Commerce couldn't control
or manage issues completely since they didn't publicize defined news issues. Moreover, the
media had rights to select the news of the office of permanent secretary's ministry of

Commerce by considering news issue in publicity in priority
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