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The purpose of this research was to study the correlation among media exposure,knowledge,attitude Jerceived uses
and satisfaction with E-Banking service of Thai Commercial Banks. Questionnaires were used to collect the data from atotal of
461 users samples.Frequency,Percentage,Mean,Pearson's Product Moment Correlation Coefficient, T-test,One-way ANOVA
were employed for the test of the differences and the correlations among variables under study. SPSS program was used for

data processing.
The results of the study were as follows :

1 Exposure to information about E-Banking services from newspaper,magazines,bank's officials,bus stop ads
pamphlets,folders,posters,ATM's ad .Thai commercial bank website, ATM slip positively correlated with knowledge.

2. Exposure to information about E-Banking services from newspaper,bank's officials,friend,bus stop ads 1ATM's ad
.Thai commercial bank website, ATM slip positively correlated with attitude.

3.Exposure to information about E-Banking services from television.newspaper,magazines,friend telatives,bus stop
ads pamphlets,folders,ATM's ad TThai commercial bank website, ATM slip positively correlated with perceived uses.

4. Exposure to information about E-Banking services from bus stop ads 1ATM ' ad, ATM slip positively correlated
with satisfaction.

5. Knowledge about E-Banking services positively correlated with attitude,perceived uses and satisfaction on E
Banking services.

6. Attitude toward E-Banking services positively correlated with Satisfaction on E-Banking services.

7. Users differing in sex were exposure about E-Banking services from television,magazines,relatives, bus stop ads
pamphlets.folders,posters,ATM's ad and exhibition. Users differing  age were exposure about E-Banking services from
newspaper, bank's officials,neighbour,ATM's ad and Thai commercial bank website. Users differing in education were
exposure about E-Banking services from newspaper,neighbour,phone banking and Thai commercial bank website. Users
differing in occupation were exposure about E-Banking services from neighbour,relatives,bus stop ads, pamphlets.folders,
phone banking .Thai commercial bank website. Users differing in income were exposure about E-Banking services from radio,
bank’s officials,neighbour and phone banking.

8. Users differing in age .education income are different  knowledge, perceived uses and satisfaction on E-Banking
Services.

9.Users differing in sex, age, income are different in attitude toward E-Banking services
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