21

Shoemaker, 1971:19)

(Communication and Innovation Theory)

(Rogers and
(idea) (practice) (object)

(  2525: 27)
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2
influential)

10

(Innovator. Venturesome)

(Early Adopters. Respect;

(Early Majority: Deliberate)

(Late Majority: Skeptical)

(Laggards: Tradition)

2,34



6. ! (Die-hard)

2538: 195-197)

2.
(Rogers and Shoemaker, 1971

2. (Compatibility)

, 2528: 64:

, 2539: 18-19)

(Relative advantage)

il
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(Complexity)

(Trainability)

(Observabolity)

(Innovation Decision Process)
(Rogers, 1983 , 2539: 6-7) 6
(Awareness stage)

(Interest stage)

(Evaluation stage)

(Trial stage)



(Adoption  Stage)

(Rogers and Shoemaker, 1971) 9



2.2

U

( . 2544)

(Information Infrastructure)

(Population Group)

(Geopolitics)



(2540)

(2541)

15



(2542)

(2542)

(2544)
T

- 2544: 27)

tl
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