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The objectives of this research are to study the adaptation  reproducing "The New
Explorer" program for Thai viewers and to study the response of the audience towards the
program. The research employs the concept of reproduction, organizational communication
theory, concept of reaction of audience, concept of measuring the responses to media and
relevant studies as the frame study. The research is qualitative, using the methodologies of
depth interview and content analysis.

The research finds that, in representing “The New Explorer” program, Next step
Company Limited has made some adaptations in order to suite with the Thai viewers by
translating the original English script into easy Thai language. Besides, the Thai commentary
has been dubbed with such style and tonal quality that enhance the emotional aspect of the
story. Thai presenter is also introduced to link various segments of the program. Occasionally,
some wordings and images may be cut out to fit the air time, while maintaining the core content,
These adaptations must go through the copyright holder's quality control. However, “The New
Explorer” program has provided three channels for feedback: post, E-mail and website. The
audiences across the country vary in genders, ages, professions and educational
backgrounds. Moreover, the responses can be classified into affective response involving
enjoyment, excitement and impression in both content and program format, and cognitive
response that entails knowledge, attitude and conscience about life and nature.
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