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(Organizational Communication Theory)
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(Reaction of Audience)

Frank N. Stanton (1935)
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(Rating) (Size and
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(Broadcast
Rating) .. 1927 NBC

‘ " (Demographics)
(James G Webster, Lawrence . Lichty, 1991)
(Qualitative Rating or Non-Rating)



(Demographics)
(Exposure)
(Life-Style
Psychographics) (Psychological Needs)
(Gratification)

(Qualitative Rating Scores)
(Program Appeal)

(Beville H. Malcolm, Jr., 1988)
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(Quality of Individual Program Appeal)

(Quality of Viewing Experience)



(Measuring the Responses to Media)

(Gunter; 135-136)

Barrie Gunter (2000)
2
(Affective Response)
(Cognitive Response)

(Affective Response)

(Media Usage Phenomenon)

1941 BBC (British Broadcasting Corporation)
2
(Panel)
500
(Silvey, 1974 Gunter, 2000)

(Index)
TQR (Television Qualitative Ratings)
Marketing Evaluations Inc
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1 (Knowledge) (Enrichment)
2 (Diversion) (Escape)
3 (Fun) (Amusement)
4 (Tension) (Excitement)
5 (Positive Evaluation)
6 (Negative Evaluation)
7 (Kid/Family Viewing)
8 ' (Adult Entertainment)
9 (Familiar) (Realistic)
10 (Unfamiliar) (Unusual)
il (Emotionally Involved)
12 (Interested Observer)
(Sensory Emphasis)
13 (Visual) (Beauty)
(Glamour)
14 (Aural) (Wit)

(Clever Lines)

(Cognitive Response)
(Attention to Media) (Quantitative)
(Message)
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Off-line On-line
(Off-line/On-line)
On-line

On-line 3

) (Behavioral Measures) EOS (Eyes
on Screen)

2) (Physiological Measures)

(Heart Rate Measure)

(Brain  Wave Pattern) (Electrical
Conductivity of the Skin)

3) (Information-Processing  Tasks)

(Secondary Reaction Time)
(Memory Response Latencies)

(Measuring the Responses to Media)



(Effort)
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(Quality) (Enjoyment)
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Salomon  (1983)
AIME (Amount of Invested Mental Effort)



Lorch and Castle (1994)
“‘Sesame street"
(Buzzer)

(Backwards)
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