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(Good - active)




(Humanness)

(Rousseau, 1951)

(Roger, 1975)

(Learner-centered)
(Knowles, 1980)
(Self-directed learning)
(Maslow, 1970)
' " (Self-actualization)

—

B GO R NS ]
—_— D == —

ol

( \, 2539)
1) (Good-active)

2) (Independence and Seif-control)

29



(Individuality and Potentiality)

(Self-concept and the Self)

" (el

(Seif-concept)

(Self-actualization)

(Perception)

(Responsibility)



a

(Need)

(Humanist)
- R Theory

-0 - R Theory

1) (Learner - centered)



(

2) (Teachers as Facilitator)
3) (The act of learning)
4) (Self - evaluation)

 2527)
21 !

2.2

221

2.2.2

2.2.3

2.24

32



2.3

2.4
2.5 2

25.1

25.2

3 (Cognitive)
(Affective) (Psychomotor)
3.
1550
2 (Carl Roger) (Malcom .
Knowes) ( , )
(Roger, ) 5
)



4

(Knowes, )
(Andragogy) "

(Self - Concept)

(Experience)

(Readiness)

(Orientation to learning)

(Weinberg, 1972
5

- 2527)

34



- 2531)
41

4.2

kQ.

35



43

44

4.5

4.6

4.7

48

4.9
(Affective Domain) (Cognitive Domain)



3

(Blake, 1974)

1)

(Patterson, 1973)

(Rogers, 1969)
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| 2539)

(Self - motivated)

(Self - directed Learning)

(Learning is an internal process)



(Caffarella, 1994)

11

(Program Development)

(Janobrom,1998)



12

1.3
3 (Janobrom,

1) (Individual)

L1

1.2)

13)

1.4)
2) (Organization)

3) (Community)

(Need and Interest)

)

40



(Flowers, 1991)
1. Classical Model

2. Romantic Model

3. Radical Model

(Participation Action Research)

(Newman, 1995)
1 From purpose to need

4
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2. Institutional Model

3. From learner to organization

4. From people to human resource

5. Competency - Based Curriculum

6. Experience Learning Program

7. Program for Critical Thinking and Social Action

(Janobrom,

1. Development Programs

SMEs



2. Institutional Programs

3. Information Programs

(Nadler, 1989)
The Critical Events Modei (CEM)
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(Eletcher, 1992)
Model of Competence - Based Training Design
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(Knowes,

(Tyler, 1986)
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13

12

11
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2.1

2.2

2.3

2.4

2.5

31
3.2
33

41
4.2
43

48



4.4
4.5

(Learned Centered)

49



(Behaviorism) (Humanism)
(Pavlov), (Watson), (Thorndike)
(Skinner)
(Stimulus) (Response)
(Condition) (Reinforcement)
(Shaping)
(Maslow) (Carl Rogers)
(Humanness)

(Learn by himself)



ol

4
L
2.
3.
4,
(John
Grinder) (Linguistics) (Richard Bandler)
2
3 (Gestalt), (Virginia Satir)
(Milton Erickson)
(Model of successful Therapy) 1 Neuro - Linguistic
Programming (NLP) Neuro . Linguistic

Programming NLP
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(Nonverbal) (Verbal) (Neivous
System) (State)

NLP
: (The Quality of Life is The Quality of
Our Communication) "

2
(Robbins, 1991)
1) (Internal Communication)
2) (External Communication)
(Depression)

(Internal Communication) ,
( External
Communication)

(Emotional State)

(Grinder and Brandler
Robhins, 2001)



NLP

(Mental Syntax)

(Belief System)

(Mental Syntax)

(Physiology)

NLP

53

(Neurology)

(Modelling) (Belief System),

(Physiology)

(Belief System)

(Physical ~ Actions)

" NLP

(Andreas and Faulkner, 1999)
" The New Technology of Achievement "

(Mental Actions)

(Robbins, 1991)

NLP

NLP
10



1. The Map is not the territory

(Mental Maps) (Memory)

10

(What is)
2. People respond according to their maps

3. Experience has a Structure

4. If one person can do something, anyone can learn to do it

5. The mind and body are parts of the same system.

54



55

6. People already have all the resources they need.

7. You cannot NOT communicate.

8. If what you are doing isn't working, do something else. Do anything else.

9. There is no failure, only feedback.

10. People make the best choice open to them when they act.



? (Alder and Heather, 2000) NLP
"NLP 21 Days"
L Change can be fast and easy.
1
2. lam  charge of my mind and therefore my results.

3. There is a solution to every problem. "

4. A person is not his or her behaviour.

5. The meaning of a Communication is the respond it gets.

(Bodenhamer and Hall, 1999)
NLP (The NLP Communication Model)

56

NLP
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NLP
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NLP
NLP

(Pleasure) (Pain)

Neuro - Association Conditioning (NAC) ~ NAC

NAC
( )
( )

NAC (Robbins, 1992)
1 (State clearly what we really want)
2. (Get Leverage)
3. (Interrupt the limiting pattern)
4, (Create a new, empowering alternative)

5. (Condition it)



6. (Test it)
1-5
NAC
(Evaluation! (Memory Management)
5(
)
(Master System) 5

(Robbins, 1992)

59



1

3.

(Physiology)

f/ SSUUAIUAN
g

(Values)

(State)

(Resourceful State)

(State)
(internal Representations)

(Robbins, 1991)

1sRamrsmeludsas -3

(Questioning)

(Reference Experiences)

(Master System)

60



1) (Internal Representations)

(Master System)

(Words) "N

(Transformational Vocabulan/ of Success)
(Robbins, 1994)

3. ' (Transformational Vocabulary of Success)

(Negative Words) ~ (Transforms Info)  (Positive Words) (Transforms Into)

(angry) (disenchanted) (alert) (energized)

(afraid) I (uncomfortable) (all right) (superb)
! (anxious) (a little concern) (attractive) (gorgeous)
(depressed) (calm hefore action) (cool) (outrageous)

(confused) (curious) (confident) (unstoppable)



(Negative Words)

(disappointed)

(disgusted)

(dread)

(embarrassed)

(exhausted)

(failure)

(fear)

(frustrated)

(hurt)

(L hate)

(insulted)

(stupid)

(jealous)

(Transforms Into)

(delayed)

(surprised)

(challenge)

(aware)

(recharging)

(learning)

(curious)

(fascinated)

(bothered)

(L prefer)

(misunderstood)

(discovering)

(overloving)

(Positive Words)

(enthusiastic)

(fine)

(fortunate)

(good)

(great)

(great)

(happy)

(interested)

(like)

(no problem)

(not bad)

(nice)

(paying attention)

(Transforﬁ{s Into)
(excited)
(awesome)
(blessed)
(magic)
(phenomenal)
(incredible)
(ecstatic)
(amazing)
(relish)

(happy to)

(couldn't be better)

(fantastic)

(focused)

62



(Negative Words)

(lazy)

(alone)

(rejected)

(terrible)

(stressed)

—)
(Vocabulary)

(storing energy)

(available)

(overlooked)

(different)

(busy)

(Evaluation)

)

(Re - presentation)

(Positive State)

(Transforms Into)

(Positive Words)

(perfect)

(smart)

(ood)

(terrific)

(satisfied)

=9

(Representation)

(Memory Management)

(Transforms Into)

(extraordinary)

(State)

(brilliant)

(gifted)

(unbelievable)

(impressive)

—)
(Behavior;

63



2) (Physiology)

(Kren, G.W.
, 2544) (Emoation follows motion)



(Questioning)

(The way we think)

(Solution)

(The way we feel)

?II

(focus)

65



(Nervous System)
10

10
(Robbins, 1995)

(Problem - Solving Questions)

66



5:10
1
2.
3.
4,
b
6.
1.
8.
9.
10.
3.

(Personal Values)

(Values)

(The Morning and Evening Power Questions)

? .
? ?
2 2
9 ?
2
2 2
? ?
2 2

6/
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2 (Robbins, 1993)
1) (Mean Values)
2) (End Values)
(Emotional State) (Love),
(Success), (Intimacy), (Security),
(Freedom), (Adventure) (Power)

(End - Values)

(Mean Values)

1
(Emotional State)

(End Values)

(Value Clarification)
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(Pleasurable Emotional States)
(Painful Emotional States)

1
(Hierarchy of Values)
2 (Robbins, 1994)
1) (Moving - Toward Values)
(Pleasurable
Emotional States) (Love), (Success), (Intimacy),
(Security), (Freedom), (Adventure),
(Power)
2) (Moving - Away Values)
(Painful Emotional
States) (Rejection), (Anger), (Loneliness),

(Depression), (Failure), (Guilt), (Humilitation)



(Robbins, 1994)

)
5 ;
(Robbins, 1992)
6. (Hierarchy of Values)
(Moving - Toward Values) (Moving - Away Values)
AU 1 0 ¢
(Values) (Ranking) (Values) (Ranking)
(Love) (Rejection)
(Success) (Anger)
(Intimacy) (Loneliness)
(Security) (Depression)
(Freedom) (Failure)
(Adventure) t (Guilt)
(Power) (Humiliation)
(Health) (Frustration)
(Passions) (craving)

(Comfort) (Ignorance)



(Rules)

(Rejection)

2.0)

22)

(Robbins, 1994)

(Success)

1



(Rules)

4)
(Happy Rules)

(

)

(

)

)

(Upset Rules)

(Values)

[

1000 (

(Rules)

(Values)
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[ (Values) (Rules)

L (Freedom) : (dependence)
(anyone) (anything)
2. (Love) :
!
3. (Compassion) :
4, (Contribution) !
5. (Friendship) :
6. (Gratefulness)
T. ' (Passion) : !
8. (Health)
9. (Fun) - !

10. (Success) :
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4, " (Beliefs)

St Audustine

(Faith is to believe what you do not yet see; the reward for this faith is to see
what you believe) "

(Robbins, 1992)
1) There's always a way to turn things around if I'm committed

2) There are no failures in life. As long as | learn anything from something,
then I've succeeded

3) The past does not equal the future

4)  any moment, | can change my entire life by making a new decision

5) No Problem is Permanent. No Problem affects my entire life. This too
shall pass if | continue to take massive, positive, constructive action



75

(A feeling of certainty)

GIGO (Garbage  Garbage Out)
( )

7 (Robbins, 1991)

(Belief)
(Potential)

()
(Action) (Results)



5
(Environment)

(Events)

(Robbins, 2001)

76



3) (Knowledge)

4) (Imagination)

(Reference)
" !

(Belief System)

77



( )
(Disempowering Beliefs)
)
(Massive Pain)
11)
1.2)

(Belief System)

a P= P
AU UAUNTAMNFINISD

)

(Empowering Beliefs)

( )

(Robbins, 1994)
NAC

(Disempowering  Beliefs)
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13)
?
1.4)
?
1.9)
?
1.6)
?
L7)
?
2) (Replacement) (Disempowerin;
(Empowering Beliefs)
2.1) ?
2.2)
?
(Beliefs)
(Positive Internal Representations)
Anton Chekhov 1 (Man- is what he believes) "
5. (Reference Experiences)

(Beliefs) (Values)
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A
B
A B
?
?
? 2
(Suddam Hussein)
(Oprah Winfrey)
2
( )

(Perspective)
(Context)
(Content)



(Reframing)

)
8.
(Problem)
1
2.
50,000
3.
4,

(Context)

8l

(Refram)



82

2) (Content)

(Reference Experiences)

(Turning Point)

" CANI ( Constant And Never -

ending Improvement) "
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(Master System of Evaluations)

(State), (Questioning), (Values),
(Beliefs) (Reference Experiences)
(Negative
Statement) (Positive Statement) (Evaluation)
' (Rapport) "

G 6

(Mirroring) "
(Words) 7%, (Tone of voice)

38% (Body Language) 55% (Robhins, 1991)



(Physiology)

(Mirroring)
(Matching)

(Soul Mates)

4
(Robbins, 1991)

(Tonality)

84



GENERIC VISUAL AUDITORY KINESTHETIC

Visual

Auditory

Kinesthetic



Visual

1,000

Visual

Visual

Auditon/

Auditory

Kinesthetic

(Communication is Power)l

9 (Robbins, 2000)
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=g
AUN 2
msAumnssdssaulula

(Find your Passion)

& a -
AUN 3

s d 1 1
NsAnAUlanLUwU

(Peak State) (Decide,Commit,Resolve)

o

AUN 4
.ﬂ o t @

NITAIN2VTIRENNLANTN

(Massive Action)

<l & o as < o
WHUMHA 9 : AUABUNMTATNNAITULARDUNANTTHN YR

1. Peak State

(Internal Representations)

(Physiology)
(Anchoring) "

1) Intensity of the State

87



(Physiology)

(Internal Representations)

(Anchoring)

2) Timing (Peak of Experience)

3) Uniqueness of Stimulus

(Uniqueness)

jfaisi N

4) Replication of Stimulus

"Yes!'

88



(Empowering Habits)

2. Find your Passion

(Values) "

1) ?

2) ?

3) ?

4) ?

5) ?
3. Decide, Commit and Resolve
4. Massive Action

1) (Get a Model)

2) (Get a Plan)

3) (Do Something Immediately)
5. Be Smart (Strategy)

(Reengineering) :
(Assess),
(Reinforce) (Take New Action)

(Check)

(Measure),

89



(Mcdavid and Haran, 1974)

(Terry, 1960)

(Shaw, 1976)

(Baron, 1975)

( 1 2539)



(2517)

a



(Ordway ,1936)

(Stogdill, 1974)

92



(Blanchard Maurik, 2001 )
(Situational Leadership Style)



(2543)

N2



(2543) "

(2540)

95



o
> authwine

(Johnson and Blanchard, 2002)

" The One Minute Manager "
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(Creative Leadership)

5 (Mungkasem, )

mafiaasilugii
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(Proactive)

(Innovative)

(Participative)

? (Positive)

? (Adaptive)

9%



( | 2544)

(The Law of Success) "

(Napoleon Hill) 20
200

| 2544)

5 %

95

%

99

16



4 ( 1 2539)

K (Every day in

every ways, |am getting better and better) "
(Hill, 1999)

10%
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( Imagination is more important
than knowledge) "

I.
n 1 n
8.
92%
9I n



(We reap
what we saw) "
10.

12.



?Il n

13.

14

15.

16.

?Il
?ll

10

103



" 1
(Denis Waitley)
*
10 ( , 2543)
L
(Hay, 1987)
(Positive Self - Talk)
?ll
2I n

104



70
3.
4,
5.
?

65

1

20

3%

105

?Il

97 %



m < o —

"LOVE"
Listen
Overlook
Voice
Effort

?Il
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n n IIJUSt do it !H n

10.

(Stephen R. Covey)

(The 7 Habits of Highly Effective People) "

2.
(All things are created twice) "

50%
100%

?H

?II

(Covey, 1990)

0%

107
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BMW

(Anthony Robbins)

7
(Passion)

(Beliefs)

(Strategy)

(Clarity of Values)

109

(Robbins, 1991)



10
(Rohbins, 1999)
1) (Vital Breathing)
1 4 2 10
3

2) (Living Waters & Living Food)

70% 70%
(Water - rich Food)

70%

Water - rich Food

3) (Aerobic Power & Max Strength)

12



4) (Max  Nourishment)

(Alkalizing Food) |

1 4
(Olive oil),
(Organic Food), (Condensed Food)
5) (Structural Support)
6) (Directed Mind)
1) (Reduce Processed Fats)
Processed Fats o
8) (Reduce Intake of Animal Flesh)
mi
12 - 1.6%
4.5%

68%



9) (Reduce Intake of Dairy)
(William Eillis)

10) (Reduce Acid Addictions)

6. (Rapport)

1. (Master of Communication)

10
SMEs Bygrave, W.D. , )



The 10 Ds Key Attributes of Entrepreneur

Dream
Decisiveness
Doers
Determination
Dedication
Devotion
Details
Destiny

. Dollars

10. Distribute

: Bygrave, W.D. The Portable MBA in Entrepreneurship, P5.

Bygrave, W.D.

10

113

SMEs



(2518)
10

(2524)
10

(2543)

(Banard, 1963)

114



(Magnuson, 1971)

(2534)

(2535)

10



54

40

41

(Mcewen, 1990)
26

(Mclure, 1990)

(Parkinson,  1990)

(Landram, 1991)

208

116



(Conceptual Framework)

SMEs

SMEs

SMEs

SMEs

117
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