(Qualitative Research )
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3.2
31-40
Tara Yarnane (
2537:29) 95%
5% Taro Yamane
100,000
400 400
( Purposive Sampling )
(Non - probability Sampling )
( Purposive Sampling )
31-40
ICQ  HOTMAIL.COM 31-
40 400
(Online Form ) http://www.we-can-desiQn.com/color
1
2

31-40


http://www.we-can-desiQn.com/color

HEX COLOR 16
Color 216
256
2.
31-40 2
2.1.
( Social Classes ) 3
2.1.1 (Upper Class ) 60,000
212 (Middle Class ) $40,000 - 60,000
2.13 ( Lower Class ) 40,000
2.2

2.2.1 Physical and Psychological Motives -
2.2.2 Cultural/Personal Education Motives -

2.2.3 Social / Interpersonal / Ethnic Motives -

2.2.4 Bussiness / Work Related Motives -
2.2.5 Entertainment / Amusement / Pleasure / Pastime Motives -

2.2.6 Religious Motives -
2.2.7 Prestige and Status Motives -

21

4

Web Safe



5

10.
11
12.

13.
14,

15.
16.
17.
18.
19.
20.
21,

1 - How much your
average income per year ? 3

11 $40,000 - less than $40,000
1.2 $40,000 - $60,000  -$40,000 - 60,000
13, $60,000 - higherthan 60,000



76

Salary Survey Results : Multiple Factors Impact Income. (Stephen Plumb 1www.
advanceforaud.com/aassstory.html )

2
- What is your Motives when you travel to Thailand in sea locations ?
7
2.1. Physical and Psychological Motives -
2.2. Cultural/Personal Education Motives -
2.3. Social | Interpersonal / Ethnic Motives -

2.4. Business /Work Related Motives -
2.5. Entertainment / Amusement / Pleasure / Pastime Motives -

2.6. Religious Motives -
2.7. Prestige and Status Motive -

3 10 216
- Choosing Your 10 Favorite Colors : Pick 10 colors you like from the 216 colors
scattered on this white ground

Web Safe Color 216

3.3

31-40

31-40
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2.2

2.3

2.4
2.5
2.6

( Frequency )

31-40

7
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