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1 (The Information  Society)
Information Age) ( , 2539 :3)

(Charles K. Atkin, 1973 : 208)

(Selective Processes)

L (Selective Exposure)

“Cognitive Dissonance”

2. (Selective Perception)

(The



3. (Selective Rentention)

(Filters)

( 2530, )

&

(William D. Brooks 1971 :213-214
2538: 114)

(Emotional)

(Submissive) (Home Oriented)

(Brooks 1971 211-212 2538 © 113)



(More Liberal)
(More Conservative)

(Burgoon 1974 : 64 River, Peterson and Jensen

1971 : 283 , 2538 : 116-117)
(Knowledge)
1
(De Fleur, 1966) (Intervening Variables)
3

L (Individual Differences Theory)



(Conditioning)

2. (Social Categories Theory)

Influence)

(2538 - 91)

2

(The Social Relations Theory)

(Primary Groups)

(Basic ldeas )

14

(Personal



(Beliefs) (Values)

he perceives and how he perceives it)

( Wilbur Schramm, 1973 )

(McCombs and Becker 1979 51-52 )

L ( Surveillance )

2. ( Decision )

3 ( Discussion )

15

(what



(Reinforcement)

16

(Participating )

( Relaxing and Entertaining )

(John C. Merrill and Ralph L. Lowenstein, 1991 : 134-135
. 2527, 170-174 )



( Mass Media )
(2539:7)

( Mass Communication )

( Mass Media)

( 2538:134-135 )

( Rogers with Shoemaker,1971:145)

(2538:17)

3. (Weakly Held Attitudes )

17



(Bruce H.Westly andMalcolm L.MacLean, Jr., 1957
Svenning,1969)01 2539 :69-72 )

18

Everette M.Rogers with Lynne

( Feedback )



( Delayed Feedback )

6.
( One-Way Communication )
( Two-Way Communication )
1.
8.
9.
10.

( Select ) ( Selective Exposure )
( Selective Perception / Interpretation )

( Selective Retention )

11



20

( Harold . Laswell, 1948: 37-51) 3

L ( Surveillance of the Environment )

2.

( Correlation of the Parts of Society in Responding to the Environment )

3. ( Transmission of
the Social Heritage from One Generation to the Next )

(Charles R. Wright. 1959 : 16) 4
4. (Entertainment)
(Denis McQuail, 1983 71-83 , 2539 : 143-
145)

L (Information)

11

12

13

14

15



2. (Interpretation)
2.1

2.2
2.3
3. (Expression)
31
3.2

4. (Mobilization)
4.1

4.2 (Followers)
43 ( )
4.4
4.5

(2539 180-183)
(Joseph T. Klapper)

(Angus Campbell, Philip E. Converse, Warren E. Miller
and Donald E. Strokers) (Wilbur Schramm,

Jack Lyle and Edwin B. Parker)

11 (Predispositions)
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12 (Selective Processes)

()
13 (Personal Influence)
2
(Two-Step
Flow of Communication) (Opinion Leaders)
14 (Economic Aspects)
(Free Market Place of Ide)
2 (An  Agent of
Reinforcement)
3 (An Agert
of Change)

(Provide the Means for Change)
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(Cumulative Impact)

(Zimbardo and Leippe, 1991)

(Interpersonal Media)

(Small Group)

(Source)

(

(Message)

(Feedback)

Familiarity

(Person-to-Person)
(Direct)

58 B

(Channel)

(2537: 187)

(Receiver)

(Human)

(Effect)
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(Feedback)

(Rogers with Shoemaker, 1971 252-253)
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(Katz and Lazarsfeld, 1955: 27)

(Rogers, 1978: 291)

' (Bertinghaus, 1963 : 180)

(Lazarsfeld Wight, 1959 : 62-63)



26

o)
1 ,
(Multi-Step
Flow of Communication)
(Opinion Leader)
(Katz, 1933 : 377-452)
(Specialized Media)
(Specialized Media)
(2530 O537: 1%)
( 25399) 3
( )

1 ( Printed Media )
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12

13

14

15

16

17
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19

( Leaflets)
( Foloers )

( Pamphlets )
10
( Brochures )

( Poster ) 1

( Press Kit )

( Newspaper Supplement )
12

(Newsletter)
( Letter )

( Electronic Media)
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(Adams, 1971)

2529, .312-315)

(Target Audience)

(Direct Mail)
(Demonstration)
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(C. maple)

(I.L. Janis and D. Rife)
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(2538)

,2538)
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( 2538 )

40
( , 2534 )

2538 )

(* Burgoon,
1971:61)

, ( 2540:115)
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2534)

( Schramm and White ; 1994 )

'o50 %
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55-60
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(Overt
and Invert Behavior)



2533. 111

(Drive)

2521 13-14

(

2525: 31)

(Incentive)
2521 1)

2521 . 13-14)

(Drive)
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(Gate 1948 %00-39)

(Berelsonand Steiner 1964:240)

(Beach 1965 : 379)

(Andress 1970:505)

(Guilford and Gray 1970 ; 189)

(25223
(Lovell 1980 : 109)

(258 - 5)

(59 : 1)

255 1)
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(Hilgard 1%2: 321- 32) 3
1 (The Survival Motive)
(Psysiological Needs)

2 (Social motives)
(Social Needs)
(Needs for Affection) (Needs for Social Status)
(Sex Needs) (Motives)
(Social Behavior)
3 (Ego-integrative Motives)

(Self-respect)
(Inffionty Complex) (Self-depreciation)
(Sense of Attainment)
(Satisfying Philosophies of Life)
(Morgan and King 1966 281) 2

(Alliliation Needs)

2 (Status Needs)

(Rank)
(Prestige and Power)



(Hilgard 1962 : 125 - 127)

2L 20-%)

(Physiological Drives)

2018; 13
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(2526 : 36 - 40)
(Physiological Motives)

(Social Motives)

(Personal Motives)

(Affiliative Motive)

(Power Motive)

(Achievement Motive)
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(

2505 31 -41)

2525 40-41)
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4

3
4
(Behavioral Approaches to Motivation) (Humanistic Approaches to
Motivation) (Cognitive Approaches to Motivation)

(Social Learning Approaches to Motivation)

(Primary Reinforcement)
( ) (Secondary
Reinforcement)



(Carl, Rogers)
(Psychoanalysis)
(Self-Esteem)
Actualization)
(

(Sigmund Freud)

11

(Abraham Maslow)

42

(Sef-



(Expentancy Value Theories)

?”

(25345)

43



( ,2529:126)
3
( Maslow’s Need Nierarchy )
( Maslow, 1970 )
5 | 50 97)
( Maslow’s need Hierachy )
Self-Actualization
Esteern Needs
Social Needs
Safety Needs

Physiological Needs
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Self Actualization

Self Actualization

45
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(Herzberg's Dual Factor Theory)
(Frederick Herzberg 1959 :60- 63)

200

(The Need to achieve Theory)
(David C. McClelland 1%L : 121 - 126)



31

32
33
34
2
(258)
(259
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(2530)

(25%)
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(2530)
1 3040
8
5
3
1
(2537)
(Houle, 1961)
3 (1)
(Goal Oriented) )
(Activity Oriented)
&

(Learning Oriented)
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(Boshier, 1971)
(Educational Participation Scale  EPS)

(Social  Relationships) (2) (External
Expectation) (3) (Professional Advancement)  (4)

(Escape stimulation) (5) (Social Welfare) (6)
(Cognitive Interest)
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