" (Aim, Content and Presentation in Communicating through
Television Short Documentary Program)

L

2.

3.

4,

L

(Mcquail, 2000) Lasswell
(1948)
Wright
(1960)
4
(Mendelsohn,1966) 5

Mcquall
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(Mcquail,2000)

(socializing)



12
13

14
15

16

(advocate)

Westley

Maclean

Westley

Maclean

12



(' mediated contact with
sources in ‘'society’)

T
1 REALITY’ ‘SOCIETY’
Distant events Sources and
: -> MEDIA <- AUDIENCES/PUBLIC
and social forces advocates
A
A
(Communication (Content flow and
and interaction) audience response)

. (Direct personal ...
experience of ‘reality’)
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Westley ~ Maclean

(Sources) (Advocates)

( , 2537)
(The American Marketing Association ~ AMA)

(Advertising is any paid form of non-personal presentation and promotion of ideas
goods or services by an identified sponsor)" ( , 2529)

(Sponsor) (purchased time and space)



(media)

(ideas)

(Half Truth)

(

(Persuasion)

(Subjective Judgement)

1 2537)

(Objectively)

15
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(Product Alone)

(Presenter  Spokesman)

(Demonstration)

(Torture Test)

(Slice of Life)

(Sice - by- Side Comparison)

(Vignette)

(Documentary)

(Fantasy)
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10. (Analogy)

11. (Symbol)
12 (Testimonial)
13 (NewWave)
(Montage without Plot)
(Goodwill)
(Opinion) (Attitude) (Value)
( , 2542)
1 (A valte)
2. (Image building)
(Understanding) ,

3. (Education)



4,

L
11
12

endorsement)

13
14
15
16

18

(Credibilty building)

(Publicity)

(Backgrounders)

]

(Celebrity

(Interview authorities)
(Interviewing executive)
|

(Spokesperson or spokesman)

( se of experts)



1.7 (VDO documentary)

2. (Public affairs)

(Good corporate citizen)

21 (Government relations)

(Sponsorship)

2.2 (Minority relations)

2.3 (Community relations)

19



3.
(Brandstanding strategy)
4, (Corperate advertising)
]
5
(Philanthropy)
6. (Service)

1

20
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(Message)u
(Morley. J,1992)
(Goal or Purpose)
(Audience)
(Behavioral Objectives)
4
(Content)
1 1 1

( 1 2539)
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) (Creative Approach)
(Theme) (Plot)
6. (Script)
(Script)
4
.. 2525 ‘
‘ "( , 2539)

" (Robert L Hilliard, 1971)

(Josep T.Brown, 1971)

5W

(Leslie.F, 1990)



(to inform)
entertain)
1.

10.

11.

12,

13

14,
(Robert Flaherty

(to persuade)

Hilliard, 1984)

(to

23
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(Morley.J, 1992)

(narration)

(on - camera spokesperson)
(Host)

(Interview)

(drama)
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(2541) “

(Commercialism)

(Sponsorship System)
(Sponsorship System)

di



(2540)

2540"
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