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AN ABSTRACT
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This thesis aims at studying how Thai Rak Thai Party applied its integrated
marketing communication strategy for electoral campaign by examining 'its planning
process and utilization of media to boost party images, propagate its policy platforms,

and to maximize popular votes, which enabled the party to win a landslide victory in the
2001 election.

It is found that Thai Rak Thai Party had systematically employed the integrated
marketing communication strategy in its campaign and successfully conveyed its

political images and platforms to voters, although the strategy was not the sole factor
which brought itto power.
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