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The objects of the study were to survey the kind of strategies to create entertainment in talk
show program on television including studying the method to create strategies to examine the attitudes
of recipients toward the strategies of entertainment creation.This study is qualitative research analyzing

the content from recorded tape of five talk shows on television;

Samakom Shorn Dao (Star Cheering Association), Langkha Deaw Dan (The same roof), Jor
Jai (Unveil a real life), Sanya Mahachon (Public Promise),and ITV talk show, since August to October
2002. The study examined the perspective from manufacturer’s dimension with in-depth interview for
each program producer including applying the method of studying from attended person in talking
groups. The framework of analysis were the perspective of factor that effect on content selection and
the method to present of the media, the perspective about entertainment creation, perspective of
television interview, perspective of prestigious creation, playing theory, media enjoying and receiver

message theory.

The result of the research found that talk shows on television have common point of
strategies to create entertainment; master of the show, guest,atmosphere, and technique to present.
Each show, however, has different method to create the strategy. It depends on main idea and the
detail of each program. The program that its content emphasizes on entertainment would have the
method to create the entertainment of each individual by inviting prestigious and celebrity person.
addition, the program producer hires prestigious master of the show simultaneously creating good
atmosphere and creates more variety techniques than talk show that underline the substance. case
of examining the result of recipient’s attitude, the research found that the recipients had got the
entertainment from detail or issues in the conversation, and guest, followed by master of the show,

presented techniques and the atmosphere of the present.
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