6)

( 4 6
10,755

10%

( Research Design )

( Descriptive study )

(Target population )

( Population to be sample)

53,300

( Sampling Unit )

( Sample size )

= Z2%2 |d2
22 10,0512 ~ Ngs
¢ f =565. 28 ( pilot study
d = 1

=(1.96)2( 565.28)/(1)2
= 2171

2,388
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( Sampling Technique )

(statified Random Sampling)

b6
64,055 9
10,755
53,300
(Simple Random Sampling )
2 10 12
,2545)
¥ M
2
( )2
LIS
434: 1737

*«7173& 544
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1,238
500
814

1,647
1,002
683

1,220

1232
330
316
1,000
446

260
105
171
346
210
143
256
259
69
60
210
%
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|

a: 1
7.9 ANMUNT 7.9 aRTIAUATATIA
[ .48
L n.4/11 — 3.4/4
—  N.4/1 — u.4/7
.52 L N.5/8
— us/5 - W53
. 6/4  u6/5
~ w.6i5 - a6l 1

1
(
25
2 (Body Shape Questionnaire )
(Cooper, et a.) @ 34
(The Likert type scale ) 6
34- 204

I} ( content validity )



0.87

0.87

( Relabilty

pilot study

0.93

60
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3 ( Sociocultural Attitudes Towards
Appearance Questionnaire ) (Heinberg.et al. ) B1
14 ( The Likert type scale ) 5
14 2
1 123457 13
2. 6891011 12
1 ( content validity )
3 2 1
081
?
Q 5

14
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( reliability ) pilot studv
0.73 081

4 ( Rosenberg )@

5 1246 !
5 39,89 10

o1l B w PO

1,246 1

— o o B o

3589 10
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? 6
(Internal consistency )
(Cronbach Alpha Coefficien )
0.89 @
5
® 28
(rating scale) 4
4 1
3 2
2 3
, 1 4
28-55
56-83
84-112
( reliability ) Cronbach

08193 @
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( Data Collection )

( Data Analysis )

SPSSIPc (Statistical Package for
social Personal Computer )

1 (Descriptive Statistics)
2, ( Inferential Statistic )
2
t-test 2 One-way ANOVA
Scheffe’s Method
3, Pearson’s product moment correlation coefficient

4 Stepwise multiple regression analysis



	บทที่ 3 วิธีดำเนินการวิจัย
	รูปแบบการวิจัย
	ลักษณะของประชากรและกลุ่มตัวอย่าง
	เครื่องมือที่ใช้ในการวิจัย
	การเก็บรวบรวมข้อมูล
	การวิเคราะห์ข้อมูล


