e N

(Media Exposure)

(McCombs and Becker, 1979)
4

(Surveillance)




(Decision)

(Discussion)

(Participation)

L
2,
(Atkin, 1973: 208)
(Rogers and Sevening, 1969: 3)
(Selective Process) (Klapper, 1960: 5)

(Selective Exposure)

(Selective Attention)
?



1
3. (Selective  Perception  and
Interpretation) ~ ?
4, (Selective Retention)
(Schramm)
(Friedson) (Riley) (Flowerman)
(Wright) (Waples) *

(Defieur.M.L.,1996)

(Intervening Variables)

Selective

(Merton)



1973; 200)

27:156)

(Selective attention)

(Selective retention) (

of reward)

(Availability)
(Time)

1971; 134-135) (

13

1
(Schramm,
( ,

(Selective perception)
,2527:59)
(Schramm, 1954: 3-26)

(Least effort) (Promise
(Expense)

(Merrill & Lowenstein,
, 2527 170-174)



14

(Self-aggrandizement)

(Preconception)
(Predisposition)



15

“
L (Source)
2. (Message)
3. (Media)
4, (Receiver)
4 “
?
(Media)
2 (Mass

Media) (Personal Media)



2.
(Visual Transmitter
(Audio Transmitter)

Transmitter)

11

12

13

Visual Media)

(Joseph T. Klapper

(Predisposition)

(Selective Processes)

(Personal Influence)

(Audio-Visual

, 2533:142)



14

(Two-step Flow of Communication)

(Economic Aspects)

(De Fleur, 1970)
4

17



41
4.2
4.3

(Two-Step Flow Theory)

(Personal Influence)

(Eravin P. Bettinghaus, 1968)

18



21

(Personal Media)

(Interpersonal Communication)
Rogers Shoemaker

(Direct Contact)

19



2.2 (Group Contact of Community Publics)
?

Blumer (1996) *

L ?

(Two-way communication) (One-way communication)

—_

Selectivity processes)

—~ o

Feedback)
(Effect)

~
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(Rogers, 1978: 291)

(Bettinghaus, 1968:180)

4 (Lazatsfeld and Menzel, 1968: 97)

(Multi-Step Flow of Communication)

(Opinion Leader)



3« (Specialized Media)

(Specialized Media)

(Audio-Visual Media) (Printed Media)

(Schramm,
1973 156) (Face
to Face)

(Adams, 1971)

(Knowiedge)

(Carter V. Good, 1973)
(Fact) (Truth)

(Clifford T. Morgan and Richard A. King,
1977)



(Benjamin . Bloom, 1967) «

(Rogers, 1978)

(Patrick Meredith, 1961)
(Understanding) (Retaining) 2

(2523: 130)

(2526: 16)

(2541: 12-13)

(causal order)
- _ (time series)
(Regularity)



24

(2538: 65-68)

2
1 (Knowledge of the Subject Matter)
2. (Knowledge of the Communication Process)
(Bloom . Benjamin)
(Benjamin, Bloom ., et al, 1967:82) 6
L (Recall)
2. (Comprehension)
L (Application)

(Abstract)



4,

(Criteria)

(Analysis)

(Synthesis)
(Creating)
(Evaluation)

2



(Attitude)

(Allport, 1935 )

(Newcomb, 1954 : 128-221)

(Carter V. Good, 1973 : 48)

( 2539 : 23)

( 12539 :23) “

(2533) (Attitude)



2

(Intrapersonal Communication)

(Rensis Likert)

' (Learning) (Source
of Attitude)
L (Specific Experience)
2. (Communication from others)
3 (Models)
4, (Institutional Factors)
L
2,
3,
3

(Zimbardo, Ebberson  Maslach, 1977)



(Cognitive Component)

(Affective  Component)
(Behavioral Component)

(Zimbardo, Philip G., Ebbesen B. Ebbe and Maslach

Christina, : 1977 :270) 3
L (Cognitive Component)
2. (Affective Component)
3 (Behavioral Component)
3



(Source)

(2532

1 2526)

. 2540)

P



(Practice)

(2531:29)

(2533)

30



(Contradict)
1.

(Cronbach , 2531 29-30)

(Goal)

(Readiness)

(Situation)

(Interpretation)

(Response)

(Consequence)
(Confirm)

(Reaction to Thwarting)

12 , 2534: 33)

3



kY

4,
5I |
0.
?l
3
(Knowledge) (Attitude) (Behavior) ?
KAP
( 2533 118
(Knowledge)

(Stimulus-response
theory) ()



. . 68)

concept

“concept”

33



(Source)

, 2535 : 18)

( 2533: 123-124)

(emotional arousal)

(empathy)

(internalized norms)

(reward)

(activation)

(deactivation)



3

(Rosenberg and Hovland : 960)
(Behavior)

(Theory of attitude and behavior

change) u

(Salanic) (’Conway)
(Zanna)

“

2515:16)



36

. (Festinger) 3

(Rogers, 1971  288-289)

KAP - gap

KAP - gap

K (knowledge) —> A (attitude) —> P (practice)

(Coronavirus)

' ' ? 30



1-2

3

3
1
( ) 1
70
(close contact)
( )
(Droplet nuclei)
(Air-borne)
2-1
10
( 38 ) 1-2
) 1 37
90 7-10 10
10-14 17-18 ?
3-4



(Super spreader)

10
8-14

Syndrome)

2-10 38

10

38

0

(Severe Acute Respiratory



90 2-3

10



10.

11.

12.

13.

10

10

10

1

10

40



4

14,

(Katz and Lazarsfeld, 1955)
(Interpersonal Communication) (Face to face
Communication)

(Klapper, 1960)

(2538) :

(2542) “

400



(2542)

(2539) :

(2538) -

(2543)

(2545)

(2536)

(Recycle)

42



1 (25%)

(2542)

(2539)

(2542)

(2534)

10,000

£.1]
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