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(2533 65)

1] n ] "

(George Gerber, 1956 15)

(Rogers 51973)

I (Change in Receiver  knowledge )

(Changeill Receiver attitude)
(Change  Receiver behavior)



(Harold . Lasswell, 1948 37-51)

Who ()

Says what ( )

Inwinch channel ~ ( )

Towhom ()
(

With what effect )



(Lasswell)

(Control Analysis)
(Media Analysis)
Analysis)
( 544 16)
(Berio, 1960 2544
Michigan State
1 (Communication Source)
2. (Encodkr)
3 (Message)
4, (Channel)
o) (Decodkr)
6. (Communication Receiver)
(Berio, 1960)
Source Receiver
M1 1¢ 1
Source Message Chanrel
Communication Skills Code Seeing
Attitude Content Hearing
Knowledge Treatment Touching
Social System Element Smelling
Culture Structure Tasting

(Content Analysis)

(Effect

-3 )

La _
Receiver
Communication Skills
Attituce
Knowledge
Social System
Culture



(2540 13

(2540:61)

L (Source)

(Receiver)

(2542:119-133)

(2538) (sendler of source)

36



(252)

544 18)
(Source)

11 (Communication Skills)

12 (Attitudes)

121

122
123

13 (Knowledge Level)

37



3

131 !
| |
132 !
14 (Social & Cultural System)
(Social-Cultural Background)
J (2542
119-122) (Source Credibility)
(Competence or Expertness)
(Trustworthiness) 2 |(Perceive)
!
, (Hoviand, Janisand Kelly, 1953)
3 (Expertise)
(Trustworthiness) (Attractiveness)

(Bettinghaus, 1980)
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( Berelson, Lazarfald and McPhee  1954)

(Berio, 1966)

(Safety Factor)

P

Forgiving)



« (Qualification Factor)

(Experienced)

(Trained)
(Skillea)
(Authoritative)

(Able)
(Inteligent)

« (Dynamism Factor)

(Agressive)

Energetic)

( 50 1)

40



2. (Message)

(Messaged
(Attention)
(Common Experience)
( , 2531 35-36)
(Message Content)
(Message Style)
(Message Design) (2537)
(Fear Appeals)
(Anger Appeals) (Humerons Appeals)

(Reward as Appeal )
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(Message Codes)

(Verbal Message Coles)
(Non-Verbal Message Codes)

(Message Treatment)

(Channels)

2531)
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42

43

44

(Receiver)

(Decode)
(Mass Communication)

(Communication Skills)

(Attitudes)

I (Knowledge)

(Social & Cultural System)

(Communication Skills)
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(2543 51:59)
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(Damai Lemep and Wilbur Schramm, 1967
2535 26-29) '
7

1 (A planned dynamic)

2. (Afit to the culture)
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(Delivering the message)

2 (Two-way Communication)

(One-way Communication) 2
(Feeaback)

(Repetiion,Credibility and Attention)

(Demondtration)



4

[ (Practice)

(Keith Davis) ( 2540 172) 5

(Receive)
(Understand)
(Accept)
(Action)
(Provide Feedback)

(Full Successful)

(Barriers to Communication)

‘ " (Communication

Breakdowns)
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( 2540 172-176)
(Mechanical Noise)

» (Channel Noise)

(Semantic Noise)

(Divergent Backgrounds ofthe Participants)
(Differences in Education Formal and

Information)
(Differences in Interest in the Message)
(Differences in 1Q)
. (Difference in Language Levels and
Usages)

, (Lack of Mutual Respect among Participants)
(Differences  such
Factors as Age, Sex, Race, and Class)
(Mental and/or
Physical Stress at time o f Communication)
(Environmental Condlitions at time of
Communication)
(Little or No “Experiential Overlap” few, if
any. Common Experiences)
(Little orNo Chance for “Feedhback” of
Interaction)



12 (Lack of Skill on Part of Communicator)
13 (Lack of Skill on Part of Communicatee)
14, (Lack of Information in Message or “Empty” Message)

fl

«

(Rogers, 1978) ! | !

(Cater V. Good,1973: 325) |

(Facts) (Truth)
(Patrick Meredith, 1961) ! 2
(Understanding) (Retaining) 2

(Benjamin . Bloom,1971:271)
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(Bickhard, 1980; 45) ! « |
! ' !
#! (2523.130) ! !
« bl I’
(2526:16) | !
! ! ! ! 17| !
(2533:120-121) ! I
I ! (S-R)
| ()
|
| |

mi !

' !

(2538:65-68) ! 1

! ! I !
| Vi « ! ! !
12
1 ! (Knowledge of Subject Matter) !
2. ! (Knowledge ofthe Communication
Process)™ '
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11
12
13

(Knowledge ofthe Content ofthe Message)

|(Knowledge)

(Comprehension)

21

2.2

(Application)
(Abstract)

(Creating)

(Analysis)

(Synthesis)

(Knowledge of the Communication Process)

(Benjamin . Bloom

ol

2545
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(Evaluation) (Criteria)

(Rogers, 1978)

(Kendler 1963 2539:27)



(Rokeach 51970)

(Fishbein 1967 : 257)

(Norman L. munn,1971; 71)

(2524)

(2529)

(2535)



(Attitude Formation)
(Rensis Likert, 1961 , 2541.27)

, (Learning)

(Source of Attitude)

(Specific Experience)

(Communication from others)

(Models)
(Institutional factors)

Traindis (1971:2-3) 3
(Cognitive component)

(Affective component )



3. (Behavioral component)

(Zimbardo and Ebberson, 1977)

3
1 ! (Cognitive components)
!
!
2. | (Affective Component) !
(Motivation) (Past
Experiences) (Reference Groups) (Physical Condition)
3. (Behavioral Component)
| !
3
1 !
2. |



(Source)

(5% 117)
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(2533) (Attitude
Formation)

(Rogers, 1976) !

(Zimbardo and Ebbason, 1977)
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( Specialized Media)

(Specialized Media)
(2530 ,2539:196)
(Adams, 1971)
® !
(Target Audlience)
(Direct Mail)
(Demonstration)

—_
N
[ S



(The Entertainment - Education Approach)

(Edutainment)
2 11
! y |

2500)

280-281)

5

(Education)

” (Entertainmen)

(Edutainment)

(Singhal & Rogers, 1989
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1970

(Small media)

(The

globalization ofmedia)
(Singhal & Brawn, 1995)

(Windahl, Signitzer &
Qison, 1992 ; Singhal & Rogers, 1989; Cambridge, 1992 ; Brown, 1992 ;  Nariman, 1993 ;
Singhal, Rogers & Brown, 1993 : Singhal & Sverkerud, 1994 ; Svenkerud, Rahoi Singhal, 1995

Kant Lfdompim, 1997)
(Singhal & Brown, 1995)

(Singhal & Rogers, 1989)

(Dincaid, Rimon, Piotrow & Coleman, 1992)

(Singhal & Rogers, 1989 ; Rogers et al., 1989 Kant Udompim, 1997)

Singhal ( Kant Udompim, 199
(Entertainment - Education)



6l

(Rogers, 1995 Kant Udompim, 1997 )

(Rogers)
(Entertainment-EducationStrategy)
2 2
!
(Singhal & Law, 1997
2543)
6
!
! (Rogerse Sheiner- Rogers, 1994
Kant Udompim, 1997) The Archers
BBC Naseberry Street
Consequences
Street Theatre (Singhal & Rogers, 1994 Kant Udompim, 1997)
(1997)



(2522)

2543)

2545
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1617)



(Game)

(Role-play)



3 (Case)
!
!
!
4, (Simulation)
B, (Acting or Dramatization)
!
!
! 6
6. (Small Group)

(Barinstoming) Phillips 66, Bull
Session, Fishbowl Technique  Buzz Group ( 2522: 199-202)



(Self-Invoivement)
11

12

13

65

(Participation  Involvement Stage) !
!
(Active-leaming) !

(Group participation)

(Inquiry) !

(Physical Involvement)
! (Learning by doing)

(Ego  Emotional Involvement)
! !

(Intellectual ~ Mental Involvement)



66

14 (Social Involvement)
(Interaction)
2. (Analysis Stage)
!
| |
|
3. (Generalization and Application Stage)
!
!
| 1
!

31 (Self- development)

(Interpersonal Relations)
32 (Problem-Solving)

4, (Evaluation Stage)



(Selfand Social Reality)

228-231)
( Group Process )
( teracdon)
(Interaction)
(Nature of Group)
(Group Work)
(Facilitate)

(

(Manhood)

(Group Dynamics) 2

2522: 229-330)

6/



L
(Physical)
(Intellectual
(Emotion)
(Social)
2, (Analysis)
3 ]

(Application)

(Active Participation)
4

68



Lewin, Lippitt ~ White (1939

(Morale)

(Group Participation,

69

French

2545:43)



251:105)8

«

(Group Cohesion)

(Spirt) ! 1 '

(Group Standard)

fi

(GroupNorm)

545)
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10,

«

Group Dynamics in Education Settings
2521)

(participatory communication )

(means) ‘ " (tool)

1



[V

2. ! “ X
“ ", (participatory’ communication )
L
2
(Tnaismissian) (Ritualistic)
(Transmission) (one-way commnnication)
/ I
(
)
(Ritualistic) (two-
way communication ) | (
) !
(Sharedmeaning)
2
3, . ! (Engagement)



| (affection)
(time)

(collective - evwnghehavior)

(communication context)®

(behavior/performance)
(Space/pkce) (event)

(cognition)

13



74

L
(stakeholder)
KIStair
(communication process)
(articipation process)
(teamwork) Nair
2 ( )
/ (dialogue)
2, [ (channel/media) 2
21 | “

22 \

2.3 Process V.S, product Process  product



(product)
2 I 4 11 ”
/ /
3. (Message)
31 liberative content
(empowerment)
liberative content ,
!
32
/
(clialogue) collaboration)

(group decision-making)

(Process)

5



|
3I3 1]
©
* | 1]
(trustworthiness)
* 2

" identity)

16



active
active

(2543: 54

K. Nair

284l 36-37)

n



2. Interactivity

active  passive

(Demographic Charaeterlsicts of Audience)

(Feedhack)

(Feedback)

18



Tolela and Myers,Gli E.J 982:5

&

" (Demographic diaracteriscits)

(more liberal)

(more coneervative)

(more idealistic)

(more  Jpatient)

, (pessimistic)

«

2542 )

»

(MersJVfichde

(more optimistic)
(more pragmatic)



2.

3.

(BTirgoon,1974:5885

(Education)

80

2544:9)

(Willio, P.A., 1980:87)

(knowledge)

( 2540:116)



(Burgeon, 1974.64)

(Comstock, 1978)

(Lazarsfeld and Kendall, 1948)
(Link andHopf, 1946)

andKendall, 1943)
(HandeLi%Q)MJ
(Steiner,1963)n

2542 :40)

(Kalz1973)
( 254431)

(Lazarsfeld



(Race and Ethnic group)

2533:115)

(Demographic eharacteriscits)

(253)

(Socio-economic Status)

(Qccupation) (Income)
(Family background)

(Demographic eharacteriscits)
!

82



(2542)

(25%9)

(2541)



(2540)

(2540)

(2543)
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(2543)



(2543)

(2544)
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