2546
ISBN 974-17-5341-1



BUDDHIST PRINCIPLES AND ETHICS OF ADVERTISING PROFESSIONALS

Mr. Pongsak Liewtrakul

A Thesis Submitted in Partial Fulfillment of the Requirements
for the Degree of Master of Arts in Advertising
Department of Public Relations
Faculty of Communication Arts
Chulalongkorn University
Academic Year 2003
ISBN 974-17-5341-1



.M



(BUDDHIST PRINCIPLES AND ETHICS OF ADVERTISING PROFESSIONALYS)

. 134
ISBN 974-17-5341-1
)
)
3) H
3
5 2
4 14
L
2)
3)
2. 1)
4 4
3) 2
3,
IIIIIIIIIIIIIIIIIII ..A:. '
A



#44485091628 : MAJOR ADVERTISING

KEY WORDS :BUDDHIST PRINCIPLES / MORAL / ETHICS /
PONGSAK LIEWTRAKUL : BUDDHIST PRINCIPLES AND ETHICS OF
ADVERTISING PROFESSIONALS. THESIS ADVISOR : ASSOCIATE
PROFESSOR PANA THONGMEEARKOM, Ph.D., 134 pp.
ISBN 974-17-5341-1

The purposes of this research are 1) to investigate the causes of advertising professionals
produced illegal and immoral advertisement 2) to study Buddhist principles and code of conduct that
effect on advertising professionals’ ethics 3) to study the linking points of advertising laws, Buddhist
principles and how advertising professionals apply these concepts in their job. The research
methodology used in-depth interview with 3 groups 1) 5 monks 2) 5 creative directors 3) 4
Government Officers, moreover we also used content analysis. The findings are as follow.

1. The causes of advertising professionals produced illegal and immoral advertisement are
as follow: 1) the advertising professionals don't apply ethics for theirjob 2) Advertising professionals
intend to produced illegal and immoral advertisement 3) Advertising laws aren't up-t0'date and the
committee that supervise advertising professionals act not properly.

2. Buddhist principles and code of conduct that effect on advertising professionals’ ethics
are as follow: 1) five commandments of the Buddha and Five Dharma 2) the prohibitiveness of
wording such as don't lie, don't speak rude word, don't speak envious word and don't rave 3) Two
Dharma for protecting the word :to have sense and to fear of sins.

3. There are the linking points of advertising laws, Buddhist principles and how advertising
professionals apply these concepts in their job. The advertising laws are based on the Buddhist
principles. And Buddhist principles can increase the level of advertising professionals' ethics and it
caused the right Advertising.

For the finding, there is the relationship between Buddhist principles and ethics of
advertising professionals. Therefore, the advertising professionals can apply Buddhist principles for
their jobs and it caused the higher level of ethics of advertising professionals. Finally, the

advertisement will have good performance.
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