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: Buddhist Principles and Ethics of Advertising Professionals

(In-depth interview)
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Pinit Chantaprateep _ _ _
Executive Vice President, Chief Creative Officer

Pinit, a Decorative Arts and Graphic Design Graduate from Silpakom University, started his
adverﬂ_smq career as Art Director at Diethelm Advertising (where now is Leo Burnett) before
becoming the co-founder of ‘Feather and Stone'.

He returned to the new Leo Burnett in 1987 and created many awards winning and
Successful campaigns for The Regent Hotel, Cathay Pacific, Nivea, Esso, Anierican Standard,
The Mall Department Store, Thana City, Singha Gald and Tip Cooldng Ol

Since 1990 he has serve as a committee member ofthe Bangkok Art Directors Club (BAD
Association). He was also selected as a Chairman of BAD i 2000.

Pinit also worked as Creative Director at DDB Needham Worldwide before coming to lead a
team of creative group at JWT in 1994. He oversees for several major accounts such as

Warner Lambert,
Unilever, Orange, Ford, Shell, Thai Airways, Foremost and Double A Paper.
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(SLVER AWARDS)
(BRONZE AWARDS)

New York Festival Awards (Finalist)
Cannes Lions (Press & Poster - Finalist)

SR

(SLVER AWARDS)
(SLVER AWARDS)

(GOLD AWARD)

(

‘I}Ietwork"

‘CAN WALK'
"CAN WALK'
'CAN WALK'
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1985- 1988
1988-2002
2002 - Present

Baby Mild
Sponsor
Chivas

Creative Director

Amex and Gray
Oglivy
TBWA\ Thailand

Creative Director
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NAME
POSITION
COMPANY

Education

CURICUMRUM VITAE

MR.TRONG TANTIVEJAKUL
CREATIVE DIRECTOR
DENTSU YOUNG & RUBICAM LTD.

1984-1988

BAin Communication Art Advertising, Bangkok University
1993-1995

MBA in Advertising Management Salt Lake City, Utah
Graphic Extension UCSD, California

Work Experience :-

Since

1988-1989
1889-1992
1995-1998
1999-2001
2001- Present

Company Position

McCann Ericson Copywriter
Leo Burnett Copywriter
Leo Burnett Copywriter

Dentsu Young & Rubicam Asso. CD
Dentsu Young & Rubicam Creative Director



Trophies

Print ad
1999

2000

2001

TVC
1996

1999
2000

2001

2002

Garden

Radio Spot

2000
2001

2002

Direct Mall

2002

CLIO Short List

The Mobius Advertising

The New York Festival (Finalist)
The New York Festival (Finalist)
CLIO Awards Festival (Shortlist)

Asia Advertising Awards
Certificate of Excellence
BAD Awards

BAD Awards (Best)

B.A.D Awards (Best)

The London International
Awards (Finalist)

CLIO Awards Festival (Shortlist)
TACT Awards (Gold)

TACT Awards (Silver)

TACT Awards (Gold)

Asia Pacific Ad Fest (Gold)
Asia Pacific Ad Fest (Bronze)
Asian Awards (Gold)
CANNES LIONS (Finalist)
TACT Awards (Silver)

TACT Awards (Gold)

The London International Awards (Finalist)
B.A.D. Awards (Finalist of Best Direct Mail)

B.AD. Awards (Best Jingle)

B.AD. Awards .
Tact Awards (Best Radio)

Tact Awards (Best Jingle)
B.A.D. Awards (Finalist of Best Production)

B.AD. Awards (Certificate of Best Radio)

B.A.D. Awards (Finalist of Best Direct Mall)

Fuji Xerox
Fuji Xerox
Fuji Xerox
UBC
Calpol

Me Jeans

Exit Deo Spray
Sealed Tuna
Lotus

Exit Deo Spray
Sealed Tuna
Exit Deo Spray
Sealed Tuna
Sealed Tuna
Exit Deo Spray
Sealed Tuna
Sealed Tuna
Sealed Tuna
Sealed Tuna
Sealed Tuna
Spice

Lotus Mattress
OISHI

Exit Deo Spray
Sealed Tuna

Sealed Tuna
Spice
Spice

OISHI

Old Man
Old Man
Floor Plan
NFL Head
Pillow

Football

Boxing
Walking
Boxing
Boxing
Walking
Boxing
Walking
Elevator
Boxing
Walking
Jacuzzi
Walking
Walking
Jacuzzi
Chil

Boxing
Feel Japan

‘FatAffed
Ex?t

Feel Japan
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