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The purpose of the research is to study the policy of Thai Mass Media Organization presenting
International Soccer's Information and to analyze the mode of presentation International Soccer's
Information in content of Thai mass media : Printing, Radio and Television.

The results of the research include the policy of 4 Thai Mass Media organization in presentation
international soccer's information: Siamsport Syndicate Public Co.,Ltd. ; Thansedthakit Co.,Ltd.; Wattajak
Classifieds Co.,Ltd. and BEC Tero entertainment Co.,Ltd. The summary of the 4 organizational policy of
presentation international soccer information is to respond need and satisfactions of media consumer.
They must considered in ; Human Interests, accuracy, promptness, objectivity, balance in expressing
unbiased opinion, and knowledge for audience.  addition to, the policy of presentation gambling
soccer information and related issues provide the profitable business so that it has to be performed by
the Mass Media. This subject has to be spread to the public for equality .The Media organization has
been carefully provided such information by using mode of presentation that considered to be only the
persuasion, Moreover, they separate this section out of the regular news. The performance of
presentation gambling’s information is legal and does not break the rule of the ethic codes of mass
communicator.
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