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(Media Performance)
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(McQuail, 1992)

(Media Performance)
(Public In:erest)

(Freedom and Independence)

(Content Diversity)
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21 (Choice)
( teerest) (Preference)
2.2 AccessX
2.3 (Reflection)
3. (Objective in news)
(Hackett,1984)

‘ " (Faculty)



(Reality Reflection)
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(Denis McQuail, '994: 139-152)
(Normative Theory)
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(Objectivity)

Westerstahl (1983)
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(Subjectivity)
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2)
3)
(Product Oriented)
4,
(2544)
3 www.hotleague.com
www.thailandsportsonline.com ’
—
3

4 1)
2
(4)
(Consumer Oriented)
www.siamsport.co.th
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http://www.hotleague.com
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(Visual Community)

1900
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(Dysfunction)
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