2.1

2.2

(Grid Patterns)
2

(Radial Patterns)

(Linear Patterns or Ribbon Development)

(Star Patterns)



H) (Galaxy Patterns)
2.3
( , 2522)
' 6 1
(1) (Residential)
30
2) (Commercial)
(CBD)
(CBD) (Commercial Ribbon
Development?
(Shopping Center”
5
() (Industrial)
10
@ (Public Land Use)

LM Yeates and B. Gamer, The North American City. 2rd Ed. (New YorK : Harper and
Row, 1980) p.185
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() (Road and Highways) 20
6) (Vacant Land)

20

231

(Ronald R.Boyce ,1976)
(1)
@)

(Stuart F.Chapin ,1965)

12



13

24

2John A. Dawson, Shopping Center Development policies and prospects (London :
Croom Heim ,1985) p.2C9.



2527)

24.1

3Ray M. Northam, Urban Geography. (New York

4 9, 8 ...

5 , (
212

h Wiley &Son, 1979) p.365
. .2522

14
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(Department  Store) (Discount  Store)
24.2
Planning Design Criteria 6 3
L (Neighbourhood Center)
(Convenience Goods)
(Personal Services)
(Collector Streets) '
12 4,000 5-20
4-8 30,000-75,000
2. (Community Center)

(Neighbourhood Center)
(Shopping Goods)

2 35,000 15-40
10-30 100,000-250,000
3, (Regional Center)
(Community Center) (Durable
Goods) 1-2

6Joseph de Chiara and Lee Koppelman, Planning Design Criteria. (Van Nostrard
Reinhold Company, 1969) p.231-234.



4 150,000
40-80 40-100
400,000-1,000,000 Yi
David Goslins ~ Borry Maitland 7

3
L (The Local or Neighbourhood Center)
2. (The District or Community Center)
3. (The Reginal or Main Center)

3

Neighbourhood Center
Community Center 40,000
The Regional Center 100,000
F. Stuart Chapin 1965 8
Neighbournood Center
Community Center
Regional Center

John A. Dawson9 3
1 Nieghbourhood Center

1-3 6

16

2500-4000

7David Goslin and Borry Maitland, Design and Planning of Retail Systems. (London :

The Architectural Dress Ltd., 1984) p.20-21
8Urban Land Use Planning, (Urbana : Univ. of lllinois, 1965) p. 135

9John A. Dawson. Shopping Center Development. (Longman Inc., New York, 1983)

n.26



17

2, 1 Community Center
150,000
Nieghbourhood Center
3, Regional Center
150,000
The Urban Pattern City Planning and Design 1
3
L The Neighbourhood Center
7,500 - 20,000 4-10
30,000-75,000
2. The Community Center 20,000-100,000
Neighbourhood Center
100,1/00 - 300,000
10*30
3, The Regional Center
1
100,000~ 250,000 400,000 - 1,000,000
40 100
3 (Neighbourhood),
(Community) (Regional Center)
( )

DArthur B. Gallion, The Urban Pattern City Planning and Design. 2rded. (D. Van
Nostrard Reinhold Company,inc, 1963) p. 270



2.5

25.1

2511

2512

1

(Traditional Trade)

. 2545,

14-22

18



2.5.2

2521

30,000

2522

2523

X, (Modem Trade)

(Cash & Carry)

(Department Store)

(Supermarket)

19

20,000 -



One Stop Shopping

2524

(Super Center)

(Hyper Market)

(Discount Store)

20



« im-n'yitnay

2
2525 (Convenience Store)
24
2526 (Category Killer)
l ,
2,521 (Specialty Store)

: , 1 (Boots)



2544

21

(Department
Store)

2-3

97,400 ( 44)

236

(Hypermarket )

30-45

10,000-20,000

69,575( 44)

17

22

1
(Convenience

' (Cash & (Specialty

(Category

carr (Supermarket) Store St
) ) Killer ore)
1 7
1 10-15 7 15-20
1 1
- - 1,000-2,000 -
1,000 1,000-3,000 , , 1,000-2,000 - 100
3,000
38,243( 44) 22,785( 44) 926( 44) 5,988( 44) 34,175( 44)
20 207 187 45 3,250



23

21

2.6 (Central Place Theory)

Walter Christaller 1933

(Central Place Theory)

3 ( | 2529)



2.7

L (The Central Place)
Christaller
2, (Central Functions)
J
3. (Limit or Range of a Good)

, (Growth Pole Theory)

(Growth pole, Growth center)

. 22-5

24



25

Perroux 1555

Perroux
(Polarized)
Growth Poie  Growth Center
Perroux
Growth Center
Urban Center
(Urban Network) (Urban' Hierarchy)
(Growth Forces)
(Network System)

Perroux



28"

281 /

28.12

. .2398

..2000

26



?
. .2499 ' !
1 1 ,\/ 1
..2501-2510
«l 2
. .2511-2517 H , , ?
. .2512
!
-] o .
. .2520-2527
rm
. .2530-2536
. .25371-2540

10

21



2490
2499

2507

2511

2511

2524

2.2

«

«

«

«

«

«

«

150

?

2535

28



2526

2528

2530

2531

2532

2535

2536

2537

2538

2539

2535

2541
#l

(Zen)

2532

2532

2543

I (Specialty Store)

29

2534 2531
2533
2539
2531 2538
2539 2540



2540

2541 - 2540

28.13 4
41
4 3
1 (. 2507-25%5)
! 2507
W
2511 - 2525
), (. 252 - 2532)
2
2520 2530

", 2545 16-21.

2,

30

2511



3
(. 2532- 2530)

2530 - 2532

2536

2540 -

2535

2535

2545

10%

2532

2531

{2540 -2545)

3l



2.8.14

10

2531 - 2531

2540 - 2541

2501

30

5-6 ,

2507
, 2511 - 2525

2529- 2537

3.3
2511 - 2817

1-2

32

2531 -25317



(2597)

(2534)

(2532)

(2539)

24

2.3

100

33
15

42
44
32
2
40
40
20

2
(2549)

15
(2540)

(2541)

«

92
13
66
il

90
10

60
40

2539

14

R 2543

25

18

12

2544

w
wW

30

20

14

46

3

17



, 24

Department Store
Supermarket

Convenience store

( )

Category Killer

spacialty store

28.2

«

«

(2538)

2536 - 2544
2536 2537 2538 2539 2540
499 457 429 345 254
51 42 34 55 104
99 108 114 116 106
3H1 394 416 4715 505
01 22
07 08 09
100 100 100 100 100
«
M
(2545)

2541

22.9

9.7

115

50.8

39

100

2542

213

61

121

535

43

0.7
100

34

2544

34.2

8.0

120

428

3.0

100
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