505D
53 . BUBN
505D 89
. U5N
100 39
11
11
(GDP)
2524-2529 5.3 3.9
2530-2535 10.1 10
2536-2540 7.4 7.3

35

505

. 45N

3.5
8.9
6.7

- (2542).



L 2536240

74
13
6.7
(World Trade Organization: WTO)
(AFTA)
( , 2542)
(Modem Trade)
. .2530
(Convenience store) (Cash &
Carry)
. .2532
(Convenience Store) * "
(Cash & carry) * X
. 2533 ’ " . .2537-2539
(Super Center)
(Hyper Market)
(Discount Store) (Category Killer)
! ( , 2542)

(Tesco Lotus Supercenter)

()



( )
Delhaize
) 4,000
( 250).
Feeny, Vongpatanasin ~ Soonsatham (1996) ,
(Category Killer) (Discount Store)
(“ "12543:1)
(Modem Trade)
(Modern Tracle) (Tracltional Trace)
29 A2033 0 ..250
( , 2542) VA,
(Traditional Trade) 13 (Modem
Trade) 87 AT
(Traditional Trade) 24 (Modem Trade)
6 Y, . AT
25
(Modem Trade) 138 12
.23
500,000 300,000
200,000 (* 5 ;' 2A3;



1.2

2542 2547 ( )
()
( ) ( )
Traditional Trade 13 210,000 24 500,000 25
Modem Trade 87 1,600,000 76 2,000,000 138
! ModemTrade 4 /1 (2543, 29 ). 1
. .2540-2541
(Modem Retall Store)
. .2542
(Traclitional Trade)
. 12540 2
() T8 . 2541 ()
37
33 (
, 2541 , 2542)
(Convenience Store)
() (AM/PM)

(Family Mart)



" (Tiger mart) (Esso)
(Shell)
(Discount Store)
(Distributors)
(Convenience Store)
(Discount Store)
( , 2000: 151)
(Fragment)
(Segment)
(Distributors)
.V .58 ... . 252

. 242

« »

™ « ' 0* 'fr

(7-€leven)



2544: 2)
(Modem Retail Store)

(SMEs)

2543: 2)

( 2537)



(Modem
Retail Store) (Feeny,
etal., 199) (Consumer
Oriented)
(Kotler, 1997; Foxall and Goldsmith, 1997)
(Brand Positioning)
(Modem Retall Store)
(Department store) (Discount Store) ,
(Supermarket) (Convenience Store)
(Cash and Carry) (Category Killer) (Specialty
Store) (Modem Retail store)
(Discount Store) (Convenience
Store) '
(Discount Store)
.. 2543 59
. .2544 ( - ) 79 33.8 (Jitpleecheep, 2001: 36)
(‘ ; 2544: 2) 1.3

(Convenience Store)
. .2544 ( - )
5,750 (Jitpleecheep, 2001: 36)
(Modem Retall Store)



1.3

. 2543( ) R 1TV

19,838,000 52,268,000 163%
14,888,000 21,764,000 66%
15,921,000 17,655,000 11%
957,000

X D548 ) 22

(Modem Retail Store)



2.
3.
(Modem Retail Store)
(Department Store) (Discount Store)
(Supermarket) (Convenience Store)
(Cash and Carry) (Category Killer) (Specialty
Store) (Discount Store)

(Convenience Store)
(Jitpleecheep, 2001: 36)
(u
;2544 2)
! 20-45

(Modem Retail store)
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(Modem Retail Store) (Discount Store)
(Convenience store)

(Store Image)

(Retail Mix)
9 (Merchandise),
(Service), (Clientele), (Physical Facilties),
(Convenience), (Promotion), (Store
Atmosphere), (Institutional Factors)
(Post-transaction Satisfaction)
(Store Satisfaction)
9
(Store Loyalty)
(Brand Satisfaction) (Brand

Commitment)



(Purchasing Behavior)

L
(Traditional Retail store) (Modem Retail Store)

(Store Image)
2,
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