" (Quantitative Research)
(Survey Research Method) (One-shot stuay)
(Questionnaire) (Close-ended Questions)
|
20:45
20-45
243 2492239 | , 253)
Yamane (1970, , 2537) 95%
5%
= N

1N(e)2



N (2492239 )
e = (e=0.05)
= 2,492,239
142,492,239 (0.05)2
309.4
400
(Multi-stage Sampling)

(Probability Sampling)
(Non-probability Sampling)
(Stratified Sampling)
(Simple Randon Sampling) (Convenience
Sampling)

1 (Stratified Sampling)
3 ( , 2542)



10
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3 il
2 ( ,2531) 50
1 14
(20X 14)/100 =28 3
2 25
(20 X25)/100 - 5 5
3 1
(20 X11)/100 =22 2
2 (Simple Random Sampling)
2
3
2 5
3 2
3 (Convenience Sampling)

(Convenience Sampling)
10
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(Modem Retail Store)

(Department Store) (Discount store)
(Supermarket) (Convenience Store)
(Cash and Carry) (Category Killer) (Specialty
Store) (Discount Store)
(Convenience Store)

(Jitpleecheep, 2001: )

2504 2)
2
() .2 ()
3 '
.«
33 (
, 541 , 2542)
(Discount Store)
(Tesco Lotus) } (Big-
C)
(Tesco Lotus) (Big-C)
( , 2542)
. .25 (Tesco Lotus)
52,268,000 (Big-C) 21,764,000 (" !
)\ 2544 2) 16
55 (Tesco Lotus) d (Big-C)

29 (Sam Ruture Development, 2002)
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A (Convenience store)
(7-Eleven)
(Family Mart) (7-Eleven)u3
16 . .25
1740 (Siam Future Development, 2002)
174 (Siam Future Development, 2002)

(AMIPM) 500
(Siam Future Development, 2002)

§ , 25 2)
(Questionnaire)
1
2
(Discount Store)
3

(Convenience Store)
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Lindquist (1974)
(Validity) (Reliability)

(Content Validity)

(Reliability) (Pre-test)

30
(Reliability)
(Internal Consistency) Cronbach (Cronbach'’s Coefficient
Alpha) ( , 2537)

(X k 1-Vi
k-1 v

Vi
vi =

Cronbach (Cronbach'’s Coefficient
Alpha)w ((X)
(Discount Store) 0.96 0.94
0.94 081
((X) (Convenience

Store) 0.97 0.96
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0.95 086 ((X)
0.98
L
Lindquist (1974)
9
(Lindauist, 1974 Hansen & Deutscher, 1977; Zimmer & Golden, 1988; Berkman, et
al., 19%) 5 (Fve-
Point Likert Scale)
(Amirani & Gates,1993)
1
5
1 2 3 4 5
2.
5 (Five-Point Likert Scale)
(Sivadas
& Baker-Prewitt, 2000) 1
5
1 2 3 4 5
3.
! (Brand

Satisfaction) (Brand Commitment) (Aaker, 1991,1996)



(Brand Satisfaction)

(Brand Commitment)

5 (Five-Point Likert Scale)

(Brand Commitment)

Tn

6/



.. 2545 .. 2545

(Coding)
SPSS (Statistical Package for the Social Science) for Windows

L (Descriptive Analysis)
!
(Percentage)
(Means) (Standard Deviation)
2. (Inferential Statistics Analysis)
!
0.05
(Pearson’s Product Moment Correlation Coefficient)
| T-Test
1

(One-Factor Analysis of Variance or One-Way ANOVA)
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