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This research was conducted in order to study the needs, motivations, and behavior
of the pre-computer generation users in using the internet. The study is based on the concept
of computer mediated communication and audience analysis approach. The data were
collected from 100 internet users who are the pre-computer generation.

According to the survey, the samples are motivated to use internet by varies needs
being able to classify into 3 groups that are 51% by only the needs of social-based factor,14%
by only the needs of benefit-based factor and 35% by the needs of both factors.

It is also found that most of them always use the internet at home. The most popular
service is e-mail that mostly use for family communication context. However, some of them
also use for working context. Apart from e-mail, the website service is popular for them to
search information. The internet usage behaviour for this user group was not relatively
influenced by gender. Instead, educational level is highly impacted factor. The users whose
education are lower than bachelor degree always use Thai website rather than the English
ones. With in business context, their uses of internet emphasis in exporting, bidding, and
technology-related business.

However, needs and motivations in using the internet of the samples do not always
related to the actual internet use. Because the actual internet use depends on others 3 factors
that are each individual’s circumstances, social context of use, and media context.

conclusion, the pre-computer generation users use the internet because of the
benefits for themselves, their job and their social. The users learned to use the internet as a

leap study so they need to adjust themselves to avoid problems and difficulties.
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