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3.2



(Body Imege)

(body image)

(Schilder,1935 Newell,2000:12)

(Moore,1978 2539 ; 40)

(Esberger, 1978:35-37

, 2538



(Kalkman and Davis,1980:330
2393:40)

(Stuat and Sundeen, 1983:245)

(Greenberg, Bruess and Haffner, 2002:161)



(Grogan and Wainwright, 1996)

8 13

" (Mintz,1999)

(Oliver; 1999) g

“fashion in” 1*fashion out” 5

13

13



14

(femining)

(McCabe and Ricciardelli,2001)
1,266 622 644

“The Body Image and Body Change Inventory”  “The
Sociocultural Influence on Body Image and Body Change Questionaire”

(Dunkley, Wertheim, and Paxton,2001)

10
511 6



44

il

(Sharps and Price-Sharps,2001)
(body imaged
44

(Sayamon,2001)

(femininity)

1 588

15
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(actual body size)

(expected body size)
(actual body size) 159
' 51.3 324 26.6 35.6
(expected body size) (thin)
(tall) (firm) 165.2 4719
3 2T 34.8
(Chulanee,2003) (gender)

46 16-24

” (woman’s vesus men’s ideals of an attractive female body image)
(ideal female body image)

(iceal body
image) 3 (tal) (thin)
(proportional body) "
(men’s ideal of an attractive female body)
(proportionate body)
(curvaceous body) (healthy-looking boaly)
(light skin)
1970-1980 5
152 ' 5 3 160
(height)t
5 6
167
5 5 167

5 9 175



17

23-24
’ (the modem body type)

"(pear)
" (the old and out-of-style body type)

(proportionate body)

1 (height) 4
(proportionate body) (weight)
(height)
(2545)
17-22

1-4 28

3
160-168



)

(firm)
3

(long legs)
(waist) (thighs)  (calves)
4) (weight)a

(height)
(proportionate body)

)

(proportionate body)
(healthy-looking bodly),

(tall) (thin)
(height) (breast)
(weight)

(body management)

(alf)
(curvaceous body),
(light skin)



3

(awareness of the mass media norm for the
beautiful ~ body)
(internalization of mass media ideal body image) ’ o (body
dissatisfaction)  (Heinberg and Thompson,1995; Cusumano and Thompson, 1997;
Posavac et al.,1998; Field et al.,1999; Thompson and stice,2001; Harrison,2001;
Sherwood and Nermark-Sztainer,2001; Thompson, Weber, and Brown,2002; Blower et
al.,2003)

(awareness of the mass media norm for the beautiful body)

(awareness)
(Nelson, 1965 ;2544 A7) |
! !
(Bloom, 1971 , 2544 - 20) !
(Wolman, 1973 , 2546 30)

(Breckler, 1986 , 2544:35)



«

(norm of heauty body)
1950-1970

1959-1078 (20 ) |

(1959-1978) 6

20

'f,

Harper's



ti

2
Bazzaar, Vogue, McCalls, Good Houssekeeping, Ladies Home Journal ~ Women's
Day ,
(Gamer, Garfindel, Schwartz, and Thomson, 1980 Cusumano
and Thompson, 1997:702)

(norms of beauty hody)

(Furnham and Baguma,1994)

(Internalization of mass media ideal body image)
(Intemalization)

(Brinkerhoff and White, 1988 : 610)

(Levin,1991:231)



22

(Johnson,2000:160) (internalization)

(values) (o )
(Calhour,2002:235)

(internalization) (process  of
acceptance social standards and norms)

(internalization)
(internalization of mass media ideal body image)
(significant others)” (ideal body)  (Thompson and
Stice,2001:181)

(body dissatisfaction)
“ p P (
) b (@A o Y
Pl

pi (Williamson, 1990 Stewary and Williamson,203 : 498)
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(BM :
Body Mass Index)

(Stewary and Williamson,2003
:498)

3
(awareness of the mass media
norm for the beautiful body)
(internalization of mass media ideal hody)

(body dissatisfaction) 1
g - gUsanun
msaszwindta nszuUNSEANSY
ussingugiline MWANENTINTE Anala
#omaaily P lugawaian > Pl vianels
dnanaTy Aaudaru 19
sUsnlugannAi

< ° v a <l
N 1 wuushassanNdRusmelunsauuuIARNSTUIUNS I RB NIRTY
NANBNARBNITATINNINANBNIS IS
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«( 2

MeATEMING nsTUIUMSEANTY
ussAF UG amansaigliely

-l -
naasnily BANARIIN,

ﬂamﬂu ﬂsm“u

< ° o ' o o o«
MAN 2 LUSRBIANNRINUETENIINMIATTININUTTIAF TS I RdIBNN
i nszuaumsERNfunIANEtisINElugANAR

Cusumano and Thompson,1997; Ruggiero et.al.,2000; Durkin and
Paxton,2002; Blowers et.al.,2003; Bennett,2003 Warren,2003; Yamaiya etal., 2004

(Posavac et al., 1998 : 188)
( )

(internalize™
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32
( 3)
» ad v oa
NSEUUMTEBNTY il
mmAnsaisely
2ANARN =M —»  analifanalasrame
Ananru |
gUssluanuni '
MWl 3 wuudeesanaRINuSsTR NS IS T uMNNYtiFElugANAR
nu msiiaANulinanalagléne

(internalize) (ideal body)
(actual body)
(body dissatisfaction)
(media literacy) (ethnicity) 4
sUianunaga anuiviniudanoatu
e Ut - Soulresprumann P
mwanuoiieme [ Ll dase L3 Sinals
luanuni 4 " :
; - Reulamaiugnssu FuME
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------- fiangnaun
Hangnavion
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il (media literacy)

(Silverblatt
and Eliceiri, 1997 2547:34)

(medial literacy)
(body dissatisfaction)
(Posavac, Posavac, and Wegel,2001 4Levine and Piran,2004 Yamamiya et.al.,inpress)

, (Bennett,
2003 : 10)
(Posavac, Posavac, and Weigel, 2001)
“ ” (artificial beauty condition)
! " (genetic realities condition)
(race)
(
2544:5) 3 (negroid)
(mongoloid) (caucasoid) (australoid)
(Polynesian) ( 2541:156)

(Wardle et.al, 1993) «



27
(Culture and body image hbody perception and weight concern in young Asian and
Caucasian British women)
274 14-22

(ethnicity)

2541 56)
(acculturation)
(Lake, staiger, and Glowinski,2000; Gunewardene.Huon,
and Zheng, 2000; Warren, 2003)
(non-western
culture)

(Warren, 2003 :5)
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m
3
(awareness of the mass media norm for beautiful
body)
(internalization of mass media ideal hody image) (body
dissatisfaction)

(Shaw and Stein, 1994)

(internalization of the thin ideal sterotype)
!

(Cusumano and Thompson, 1997)
175 18-49
Univesity of South Florida
(awareness)ti
(internalize)t (ideal

body) \

(Ruggiero et.al.,2000)

14-22 Monza
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223 Crotone 103

Monza
Monza Crotone Monza

(internalization of ideal
body image in mass media)

Crotone
(Durkin and Paxton,2002)
1 10 116
125
(actual body) (ideal hody)
AN
(internalization of mass media ideal body image)
(Bilukha and utermohlen, 2002)
616
18-60 Lviv

Vogue, Glamour
Cosmopolitan

(awareness of Western female’s body
standards - thin)

(internalization of Western female's body standards - ideal
body)

(actual body) (ideal body)



(body dissatisfaction)

(Bennett,2003)

Pennsylvania  University
18-24 60

(Blowers et.al., 2003)

(internalization of thin ideal)
(social comparison) (body dissatisfaction)
(sociocultural influence)

(9

ATALATI

NSTUUNITHANTY P
e mauGauiau b ;
Aauoatu [—» mmanwnisrema P L p| Aanulinmalagiline

/ lusnunn anan

<
3410)})

< ° a a aa s ar '
M 5 uuusessinsnamdianniisanmmanenisenig (Uszansanain Blowers etal., 2003 : 233)

153 10-13




3l

(internalization of women’s ideal body by mass

media)
(actual body)
(ideal hody)
(6
AMANAAY i s msulFauiisy anulsinanals
| 3| Sumwansaishs [P P
vasARanaty \ NN 51519
meluaauai s

° a o =l ' o »
AN 6 LUUSIABIANENaTeIdsaTUN AR INANEISIINE
(1szgnAnnaIn Blowers et.al., 2003 : 240)

(Yamamiya et.al.,2004) ¢
" (Women's
exposure to thin-and-beautiful media images : body image effect of media-ideal
internalization and impact-reduction interventions)
123 18-29

(internalize)?

(media literacy) (internalize)
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M 7 sunsasrnadRussEninAnaiivimiudematuiuanalainonelaglin

, , (Keery, Berg, and Thompson, 2004)
(sociocultural influence)

Tripartite

Influence Mokl (sociocultural influence)
(internalization of thin ideal) (body

dissatisfaction) 6,7,

Pasco County, Florida 325
(internalization of thin ideal)
(ideal body)

(actual

body)




(Dusek, 1987 2545:35)
1) (Social Comparison)

) (Conformity)

, D (Leving, Smolak, Moodey,Shuman, and
Hessen, 1994 McCabe andRicciardelli,2001)

, : (Wertheim, Paxton, Schutzand andMuir,1997)
10

(Huon andWalton,2000)



62 62

(McCabe andRecciardelli,2001)

1,266 622 644

“the Body Image and Body Change Inventory”

Sociocultural Influence on Body Image and Body Change Questionnait

(ideal body)«

(Stanford andMcCabe,2002)

1

2)

3)

34

“the



20
50 50

(WHO,2001 ,2545:1)

(Huon and Walton,2000)

62 62

(McCabe and Recciardelli,2001)
1,266 622 644

‘the Body Image and Body Change Inventory”
Sociocultural Influence on Body Image and Body Change Questionnair”

2 000 " *20

‘the
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(Body Mass

Index: BMlI)s

(Stanford and McCabe,2002)

(Field.et,al.,2001)

1 1996-1997

6,770 5,280 9-14 1996
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