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PATAMAPUN CHOBKITKAN :CONSUMER BEHAVIOR AND THE DEMAND FOR ENERGY SAVING
HOUSES. THESIS ADVISOR : SAUWALUK LERTBUT SURAPOLCHAL DBA.. 233 pp. ISBN 974-03-0370-6.

This research  dies the behavior and demands of consumers interested in energy saving homes. Its
objectives include the smdy of social and economic conditions as well &s the decision process and behavior of
those persons interested in energy saving homes in order to discover benefits that can be used in marketing and
developing energy saving home for the fumre. The research was based on the hypothesis that energy saving
homes represent advanced technology and environmental concerns and the majority of the first persons in
Thailand to be interested in such matters are highly educated and have high incomes. Results confirmed this
beliefwith the majority of those consumers interested in energy saving homes having at least abachelor degree
and monthly family income of over 30,000 bakt.

Secondary deta for this smay was gathered through relevant documents including energy saving
home plans and information provided by the Office of the National Energy Saving Policy Board. Primary data
was collected throu%h questionnaires sent through the post to persons who had ordered, or purchased, energy
saving home plans from the Office of the National Energy Saving Policy Board between July to September
2000. The total research sample included 4,507 persons with a 95% statistical chance of accuracy and 5%
chance of statistical deviation. In order to receive 303 questionnaires, atotal of 606 were posted. Response was
g}gges than favorable with 375, or 124%, of the necessary sample remmed. Results were than tabulated using an

program.

The important results of this research showed that the majority of those interested in energy saving
homes were aged 31-50 years and married with families of 4-5 persons. Those interested mostly wanted to
Purchase or build their energy saving home were civil servants and resided in the provinces, or upcountry. They
ived in single, detached houses which they usually owned themselves. These persons primarily purchased the
plans for design 1 of the energy saving home plans because they wanted to smdy them. The consumers
Interested in energy saving homes also wanted to consult with experts including architects and engineers with
expertise in building energy saving homes. They also placed importance on home designs and the cost of
construction. These persons usually used electric appliances and air conditioners which were energy saving,
except for refrigerators that were less so. These people also kept themselves well informed and knew about
energy saving homes through newspaper articles. Most had a good amount of knowiedge on the subject and had
agood impression of energy saving homes except concerning their cost.

As far & the decision making, 22.1% decided to build an energy saving home hased on the plans
they purchased. The main reason is they like a natural environment. 65.9%, or the majority, have not yet
decided to build hecause they felt they were not yet ready as far as finances and also wanted to smay the sub%ect
more. In the majority of cases, couples discussed their decision together, or the decision-maker consulted their
spouse. Next in |mﬁortance, they consulted an architect or engineer. Research results also showed that it was the
cost that usually changed attitudes or views. As far as designs, they were best stitable for Thailand and were
attractive. Concerning cost savings, this played a role in the decision making & well. Of those who decided to
build an energy saving home, the third design was the most popular. The principal reason was its Size was most
applicable. The most popular location for these homes was provincial city outskirts. Important marketing tactics
are the adjustment or construction costs of energy saving homes to be lower or equal to those of standard
homes, developing a wider range of designs, promote the added comforts of a natural environment, build
confidence and abetter attitude in consumers and make it easier to acquire information.
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