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This  research is conducted with an aim to study the responses of the audiences of
Kaset Look Tung programme on ITV television The theoretical framwork of study isbased on
audience reception theory. ~ The main focus is the active selection process and responses of
the audience. In addtion, the study also looked a the relationship between the producer and
audience of the programme.

The research method used involved depth interview of the production team and the
participant  observation of the production  process. Content analysis is used to analyses the
responses of audience on the programme.

The research finding showed that the audiences can be classified into two groups.  The first
group is consisted ofthose who associate with agriculture field. The group represents modem farmers
who are interested in gathering new knowledge and technology to improve their career. The scond group is
consisted ofthose who are actually looking for a second career in agricultural field and so is interested in
adapting new technology and knowledge to bring about the new career.

Responses of the audiences tend to show close relationship between the audience and the
programme  itself. They are active in communicating with the programme by personal contact,
letter, telephone and e-mail. Their purposes are : 1) Asking for a uidance and information in- agriculture
knowledge and new technology plus an economical plants or animals. 2) To discuss and exchange
mutual idea.
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