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The research is a qualitative research aiming to the study the techniques employed in various genres of
game show on TV to entertain the audience, based on play, humor, entertainment and game show concepts.
The mothods employed in the research are content analysis, observations, and series of in-depth interview.
The research included 32 game shows, based on their content, into 4 categories: personal life-oriented,

knowledge-oriented, action-oriented, and hybrid game shows.

The study reveals that the techniques used by each type of game show differs from one to another. The

hosts and the games are also found to have contributed the most to the fun of the programs.

Similar to the variety show, the fun-filled personal life-oriented game shows feature celebrity guests telling
their personal stories and contestants answering the questions derived from the stories. The host, usually good at

repartee, play a vital role in prompting the guests to make casual, often funny, remarks about the stories. Practical

jokes are sometimes played on the guests or co-hosts.

The knowledge-oriented game shows are comparable to quiz shows in which contestants' knowledge is
tested by questioning. What makes it fun are the questions that are not too difficult and not too easy, allowing for the
audience to play along. Some programs impose time constraints on part of the contestants to stimulate more

excitement. The hosts may seek to pressure the contestants or instead create a relaxing atmosphere during the

programs.

The action-oriented game shows require strength as well as keenness and quickness of the contestants as
the games are mostly action-filled. The hosts enhance the excitement of the games by intensifying their facial and

body expressions.

The hybrid game shows offer a wide variety of contests about personal life, knowledge, and action. The role
of the hosts in making the programs more enjoyable are not outstanding. The study also found that most contestants
of all the four contents of game shows are celebrities. The game shows not only present competition, but also short

comedy show and short performances geared toward the themes of the shows.
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