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2002 - 2002 3
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A (36
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(0 ) 880/1440=61.11%
68.89%
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706/900= 78.44%
6541900 = 72.67%

846/1200 =70.50%
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22 x800 [ / =17600 /

= 21200 | e (1)
)
5000 /
( )
22 x5000 /' [  =110000 |
= 1320000 ) e 2)
3)
(Word of mouth)
Word of mouth “
3 :
9 N
: European Society for Opinion and Marketing Research (ESOMAR), 1999
Ex. 100 Peaple Total ( 70% are satisfied)

70 Positive Tell 3 Peaple each —210 + WOM( Word of mouth)
30 Negative Tell 9 Peaple each = 270 - WOM ( Word of mouth)



31 A 68.89%
Word of mouth 68.89 %
3 (100-68.89=31.11)
! 9
68.89 X3 =206.67 WOM +(Word of mouth ~ +)
3111 X9 =279.99 WOM -( Word of mouth ~ -)
=73.32 WOM - Word of mouth ~ -73.32%
(word of mouth % %
WOM
73.32 %
’ 36
26
2
3.2
25%/ 411 |
( )
025 [/ x26 =65 |/ [
700,000 |
= 4900000 /-
= 6431200
| /
643120 | (
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14 x80 [ [ =11200 |

= 134.400
2)
14 x5000 /[ [ =70,000
= 840,000
3)
3.1 A
1353x3 - 220.59WOM+
26.47X9  =238.23WOM-
= 17.64 WOM-
oM
17.64 %

30

/

/

/

13.53%
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0.25
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X5

167,440

=125

/
A

1

1

/

1
= 700.000
= 1674400

1=68.89%
2=13.53%
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= 475,680
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