21
2.2
2.3

24
25

2.1

o
UNN 2

N WAZINUIRE NN LIRS

1} 1} UrbS 1}
(Circle ) “Town “ ¢
(Yard ) ( Slavic )

( BRAIN J.L.BERRY and FRANK .E.HOSTON 1970 : 440 )

2516 : 10 )
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(WURSER
1969 ; 73 )

( 2538 1 15)
2.1.2

PATTRICK GEDDS Y <G

1 ( Inflow)

2 ( Built up )

3 ( Back Flow)

4, ( Sprawling Mass )

( Urbanization )

( 51 :1)
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2.1.3
D
(Economics) 1 (Social ) 1 ( Population ) ,
( Politics ) ( Characteristic )
( 2527 : 11-12)
Population
Social Economic
Urbanization
Characteristic&Physical Politics

31N 2.1 uams ; sEULLABY (Urban System )

( Physical Structure )
1 ,

( %53 :11)



2530 :35- 36)

16



Tama

Tama

Tama

Tam

17



2.1.5

F. STUART CHAPIN JR.
L

(F. Stuart Chapin Jr. 1957 :291 )

2.1.6
(Rural - Urban Fringe )
1 1 |
(HAROD CARTER 1975 : )
L
2
3
4
5.
6.
1

(Space )

(Fringe )

18



( Suburbs )

(Urban Encroachment )

(JOHHSON 1974 :12 )

19



211

( )

1( .. 2325)
( 2507 24 )

11,
( Centrai Place )

( 1 )
2,163 185,000
(New Road ) ( 4) '
4-5
(V)
2519 :39)

! ! 1

C.B.D. (Central Business District )

(Upianned Growth )
2500

20



3.

1 «
1,568,737 ,
2502 4-6)
6
2 4-5 50
2
(Urban Sprawl )
2542; 53)
1
( Inner City ) 22
10,000
( Urban Fringe )
10-20
(Urban Sprawl )
14 18

( Suburb )

20

23 ( 2502 : 54 )

38 50

B\/ian
ItBItIB  fr



2.2

221
1} 1
(
2.2.2
L
2
3
4
Land Use )
B,
6.

252 )

( 2530 28)

6

22

(Residential Land Use )

( Commercial Land Use )

(*Industrial Land Use )

(Vacant Land )
(Public Land Use )
2522 :49-5)

(Road & Highway
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223

(Modal of Urban Structure )

3 ( 21)
I} ( Concentric Zone Theory )
"2 ( Radial Sector Theory )
3 (Multiple Nuclei Theory )

CONCENTRIC ZONE THEORY

ERNEST . BURGESS (1925)
( 2521 : 4547 ) Chicago
1920-1930
( Concentric Zone ) 5
( Central Business District )

( 12542 . 12)
VON THUENEN
Chicago  BURGESS
5
L ( Central Business District)

CBD Down Town
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2. (Zone in Transition ) Down Town
( Wholesale District )

3. (Zone of Independent
Workingman ' Home )

4, ( Zone of Better Class Residences )
1 Exclusive District
CBD
b, - (Commuters Zone )
CBD 1
5 BURGESS 1

Concentric Zone

( Physical Growth )
(Inner Zone )
(Outer Zone ) (JAMES H. JOHNSON 1973 : 172 )

(F Stuart Chapin 1Jr. 1972 :17) BURGESS
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RADIAL SECTOR THEORY

HOMER HOYT (1939 ) Radial Sector Theory )
The Concentric Zone Theory BURGESS

HOYT

HOYT

3
(Dead End )

(MICHEAL c. ROMANOS 1976 :49-51)

" Concentric Zone
(F. STUART

CHAPIN,JR.1972 :18-19 )
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( Concentric Zong )
' ( 12542 1 13)

MULTIPLE NUCLEI THEORY

RODERICK . MCKENZIE ( Concentric
Zone ) ( Sector Concept )
2 CHAUNCY D. HARRIS ~ EDWARD L ULLMAN
1 ( Central
Business District ) ( Retail or Wholesale )
(Shopping Center )
( 2542 13 )
(MICHAEL

c. ROMANOS 1976 : 49 - 51 )

( Concentric ) ( Sector )

(FSTUART CHAPIN,JR.1972 :21 )
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CONCENTRIC ZONE THEORY SECTOR THEORY
i 10
L (Central Business District )
1 2. (Wholesale Light Manufacturing )
2 3 (Low - Class Residential )
4, ( Medium - Class
Residential )
5 4 - ’ 5, (High - Class Residential )
6. (Heavy Manufacturing )
7, (Outlying Business District )
8. (Residential Suburb )
9, (Industrial Suburb )
10 8 10.
9 (Commuter Zone)

MULTIPLE NUCLEI

2.1 3
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2.2.4

TERENCE GARY MCGEE ( 1967 )

(TERENCE . MCGREE 1967 : 128 )

2.2.5

( Mix Use )

( Central Business District Area)



2.3

29

MULTIPLE NUCLEI THEORY

MULTIPLE  NUCLEI  THEORY

( 2532: 10)

23.1
( THE CHARACTER AND LOCATION OF BUSINESS DISTRICT )

2
1 ( Commercial District ~ the Center of the Town)
2 (' Neighbourhood Trading Area )
2
(

( 1) 12540:35)
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MAGARET ROBERT (1974 )

(MAGARET ROBERT 1974 :302 )

23.2
3.7 3.38 2530 :36)
F. STUART CHAPIN JR. ( Commercial Land Use )
2-5%
(F. STUART CHAPIN JR. 1972 :370 - 375 )
3.7%
37 %

257 108 )



a

( BRIAN GOODALL 1972 :50 )

( 2520 38 - 59)
5

40% ( CBRR)
233

2
L ( Dispersed Pattern )



CHISTALLER ( 12527 )
(Ribbon )
( Accessibility )
(
1
( Clustered Pattern )
1
( 2528:18-19)
di

: 521 )

( o 2528:21)

32



District )

(CBD )

234

(

('YANASARN 1967 : 128 )

(1

2538:15)

2531 1)

33

(' Central Business



( F STUART JR CHAPIN ,1965 )

( THOMAS WILLBANK 11980 )

2.3.5

MALCOLM PROUDFOQT (
0

(

2527:112)

34



C.B..

C.BD.

2.3

Chiristaller

( Central Business District )
DownTown

( Outling Business Center )

( Principle business Thoroughfare )

( Neighbourhood Business street )

(Threshold )
( Isolated Store Cluster )
21-3

35
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2.4

(Central Place Theory)

f
(MAGARET
ROBERT 1974 :302)
VON THUNEN |,
LOSCH  CHRIATALLER ( MAGARET ROBERT 1974 : 303 )
( Hierachical Function ) (First - Order Central Place)
4
(Hamlets)
(Village)
(Town) (City)
( 2532 122 ) ( Complementary Area )

2 211 1 ¢+

Rank - size Hierarchy ~ Rank - size rule (
' 2528:16) Rank - size rule
CHRISTAILLER LOSCH
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( ' 05089)

POPLIN (1972 ) Community Area HAELEY (1950 )
“Primary Community Area “
( Central Community ) Primary Community Area
Central Community “Secondary Community Area"
Central Community
( Durable Goods )

Secondary
Community Area “Tertiary Community Area
( Metropolis )
Tertiary Area 1 Secondary Area
Central Service
( Position ) ( 2541 ;2128 )
(Hierarchy )
( MAGARET ROBERTS 1974 :303 )
24.1
F. STUART CHAPLIN ( 1965 )
] ( Neighbourhood Serving Center )
7 -

15
3,000  (BERRY,BRAINJ.L.1967 : §)
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' ( Community Serving Center )
( Major Thorough Fare )
15,000 - 30,000 1-3
16-35
( Professional Office )

( KELLY EUGENE J. 1956 :6)

L ( Suburban or Qutlying Center City Center )
30,000 - 100,000 25 - 30
1-2
( DownTown)

(KELLY EUGENE J. 1956 :8 )

J ( Regional Serving Business Center )
(Arterial Highway ) 2,000
( o)
( BERRY 1BRIAN J.L.1967 : 135 )
100,000 - 1,000,000 30

(CB.D. ) ( KELLY EUGENE J. 1956 :57)

( Rank - Size Hierarchy )



2543

] (Regional Center)  Loop
J ( Community Center )
2-4
J (Neighbourhood Center )
/2.1
2.5
25.1
( 58 )

(JOHN A DAWSON 1985 : 269 )

CBD.

39



25.2

JOHN A DAWSON

(On Site )
(JOHN A DAWSON 1983 : 1)

LAURENCE p.SMITH Shopping Center
1

( LAURENCE P.SMITH1983 : 109 )

. 2522

( 2527:212 )
253

(Shopping Center )

40



1
» Convienience Good Center 1Discount Store  Super Center

« Shopper’s Good Center 1Specialty Center  Category Dealer

Speciality
2.
* Regional Shopping Center
Department store ( Specially)

o Community Center  Shopping Center
* Neighbourhood ~ Shopping Center

254

(JOHN A DAWSON 1983 :57)

MA. HINES 1988 /

41



Trip Interchange Modal

’ srUUNANITIATHFNAdIAN FLUUNITANUIANTUAY
° a a ° s P kv oo a
AUIUNFINANTIAUNI FRUMTAUNNANATY | HUUNNTAUNIS
. 2 X 3 Y -
( Trip Generation ) naruluanunAnsviauuawinlus
» o - - X d -
AuauNTBENARAIuAINTEY | T4uunsAY
DK ") :
manatuuazsunuwinlaluudas oy
AUIUNITNIZANYFATBINITAUNI nansiaunawin ludannTaunile lgaanTauniia
( Trip Distribution ) ({2uunsl )
AMUILNNTIAUNIIUUN AN NN Wwvuzdszunnlaluns@uniaietinn
q ( Modal Split or Mode of Transportation ) AAPMDIAUIULRITENITAUNTDY
LAAATIANA
Y
AMIUNTIAUNNATUUNATNLEUNS Hdun1elulunisidunig emianuauien
( Trip Assignment ) nseunlunsaziduniereasssuulasainanuu
T Toelfidunalunisunendungassudneenuy /
Tou pinge
Y

(1 eNATUTTNAUNITADY NAITINITINULBNIALAZIESY , 2543 )

v v 1 4
fiaunaullan ( duneuluniu Jusgiuandudeureduuudnass

42
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5 1,000

(M.A. HINES 1988 :126-129)

( Economic Survey )
( Population ) /

( Income )
( Purchasing Power )
( Competitive Facilities ) /

( Accessibility )
(Area Development trend )

(Attraction )

(Developer)
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( Commercial Zone )
( Master Plan )

( Residential Zone )
Zone ( Rezoning )

( Facilities )
(Sale Potential )

(Topography )
(Plan)

(Sourrounding Road Pattern)
(Accessibility )

(Visible )

( Competitive Developments )
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( HORACE CAPENTER 1JR
1978 17)

25.5

DAVID GOSLING ( 1976 )

3
L (Neighborhood Shopping Center )
2 (Community Shopping Center )
3. (Regional Shopping Center )

10,000

100,000

40,000

( DAVID GOSLING 1976 : 20 )
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JOSEPH DE CHIARA 3
L ( Neighbourhood Center )
( Convenience Goods )
( Personal Service )

( Collector Streets ) 112
4000 5-20
30,000- 75,000
2 ( Community Center )
(' Shopping Goods )

2
35,000 15-40 100,000-
250,000
3 ( Regional Center )
( Durable Goods )
2
4 150,000 40 -80
400,000 - 1,000 ,000 (JOSEPH DE CHIARA1969 : 324)
HORACE CARPENTER,JR
3
L
1 1 1

25,000 75,000



100,000 250,000

(HORACE CARPENTER JR1978)

3 Neighbourhood 1 Community

(Hierarchy of Shopping Center )
1

400,000

Regional

(2522)

47
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5 Threshold

( Central Business District )
(2527) 3
2527 :113- 114)

(Isolate Store Cluster )
2-3 3-4

(Neighbourhood Center )

( Community Center )

(Regional Center )

( Ribbon Development )



CBD.

Drive -

(Specialzed Areas)

CBD.

2527 14)

49
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2.5.6
‘ d
(
2524 .24 )
u ( Marketing Intermediaries ) “
256.1 (Service )

2.5.6.2 ( Wholesaling )



ol

256.3 ( Retailing )

J ( Center Market )
] ( Intermediate Market or Fresh Market )
, 4
J 1 ( Standard Market or Supermarket )
2.5.6.4 ( Shop House )
( )
12543)
. (Theme/Festival Center)

( Community Shopping Center )

' ( Entertainment ) 1 1
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J ( Discount Store )

(Off- Price Center/ Out Let Center )

(Special Center/ Fashion or Category)

1

(Power Center)
. , 1
( Box + Shopping )

g )
’ ( Supermarket )
' (Convenience store)
( Franchise ) 300-500

24 1 1



2.5.1

2.5.8

(2538)

(

2538 1 26-27)

53
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