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This research aims at studying the representation of Thai women  the sex media which
are print, video and VCD-karaoke and studying men's perceived stereotype of women. The
researcher analyzed the content of these media to find representations of Thai women and had an
in-depth interview with a sample of Thai men living in Bangkok to find out their perceived
stereotype women.

The results of the study show the following
1) The representation of Thai women In the sex media consists of pictures portraying female
features of hody shape and parts. The smiles are inviting, offering men opportunities to get close
and although the women seem to hesitate at first, they eventually agree to and respond to sexual
approaches. The women in these sex media seem to have high sexual desire in their role as
passive participants. Importance is given to sexual desire rather than moral codes.
2) Thai men’s perceived stereotype women seen in the sex media is of prostitutes whose physical
features are not attractive, and who will agree easily to have sex with men. Their acts are not
convincing and pretentious, not respectable, yet they also come across as pitiful.
3) Thai men's perception of women stereotype in real life is that of women who are pretty, cute,
with a good figure, and polite. These women are gaining more roles  society and dare to express
themselves more in terms of relationships with the opposite gender. They may enjoy wearing
revealing clothes but they are not easy women. At the same time, some men perceive women as
those who will agree to have sex for money, or who might seem naive yet enjoy sex, especially
those who go to night entertainment spots such as discotheques, pubs, bars and female students
who are engaged inthe sex industry. Some men, on the other hand, have a perception that women
are not knowledgeable or misunderstand about sex.
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