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This research is to study the strategy of music marketing communication of GMM
Grammy Public Company Limited and the tactics of using television programs which produced
by the media companies in division of GMM Grammy Public Company Limited to promote the
music marketing within its own groups. The research methodology used is in-depth interview
with the key informances, related to strategy of music marketing communication. This also
included the analysis of format and content of television programs for music marketing
promotion that released during July - December 2000, totally of 23 albums.

The findings of the research indicate that music marketing communication of GMM
Grammy Groups was planned into 2 stages, which are pre-launch stage and launching stage.
The music marketing promotion was proposed through various methods, such as press
releases, teaser, scoop, commercial spot, music video, interview and concert event. Besides,
the results of research also reveal that the usage of 18 television programs which produced by
the media companies in division of GMM Grammy Public Company Limited for music marketing
promotion would be dealed with the plan for appropriate airtime schedule by consideration of
various factors, such as popularity of the singer, music style and included cost effectiveness of
the production.
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