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one-way ANOVA (F-test)

34.0

400

34.7

(Scheffe’ test)
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28.5
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1.50
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3,001 - 5,000 51.7
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3,000 11.5
15,000 15
30,001 - 50,000 24.8
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34.50
1.00
CLEO 36.00 26.00
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FM 95.50 VIRGIN HIT
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FM 104.00
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www.hotmail.com 74.00
www.kapook.com
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35.75
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2-3 ./ 26.0
1-2
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5 ./ 1
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7 79.00 mv 55.50
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46.75
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Wallpaper game e-card
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17.75
2
48.8
3
37.0
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30 /

0.3
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http://www.time.com
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44.2 2 3
39.3
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36.2
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’ 1 ’ 83 ] 465, 470,
53.8,61.8 54.0
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42.0

44.8
3
( = 3.73
=5 = 1)
3.90

3.56
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=5 =1
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(
=1
4.17
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D

=3.74

3.75

3.73
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D

=3.75
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4.03

3.92
3.14
( = 3.65
=5 = 1)
3.69
3.63
( = 3.00
=5 = 1)
3.57 ,
3.02, 2.94, 2.88 2.82
2.76
( = 3.45 ' : =5 =
1) 371
3.65
3.00
( =201
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3.35 )

3.27, 3.16, 3.09, 3.08, 2.98,
2.92,2.87 2.52

2.47 2.25

' 3.90

2.40 2.36



0.05

0.05

0.05
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, 2540 : 14.)

Katz and Other (1974)



(Davision ) )

2538 : 199 - 200)

McCombs and Becker (1979) (
, 2543)
(Relaxing and

Entertainment)
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(Mccombs and Becker)

(2544 : 51-
52)



0.05

Kippax, 1979

0.05

, 2543)

, 2543)
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McCombs and Becker (1979)

(Relaxing and Entertainment)

( Morray and
, 2540 : 23)

McCombs and Becker (1979) (

(Surveillance)



105

0.05 2

Marshall McLuhan "Medium is the Message"
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Edutainment

(new media) |,
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(lifestyle)
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