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D (Sampling Unit)

6. 'I(Study Unit) 18
2544
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= 3356
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effect® 15 500
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5= 81 - 100%

4= 61 - 80%
3= 41 - 60%
2= 21 -40%
1= 0- 20%
8
5
5
13
4
2
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5
4
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101 (Content validity)
5
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10.2 (Reliability)
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(Cronbach’ Alpha coefficient)
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0.38
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(Data Collection)

2545
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9.
SPSS for Windows
(Data analysis)
3.2

[

SPSS for Windows

nr

Unpaired t- test
2 Mam-Whitney U-test
> One-way ANOVA
Kniska-\VidSs Htest
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