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The objectives of this research are to study the development of the Communication Process  Advocating
Policy and Regulation on Alcohol Advertising Restrictions in 2003 and the communication strategies used by
organizations participated in advocating process. In-depth interview with key informants were used to complete this
research.

The results are as follows :

1) The evolution of the communication process in advocating policy and regulation on alcohol advertising
restrictions in 2003 can be divided into 3 stages; (1) Policy Advacacy Plan (2) Policy Advocacy (3) Turning Crisis into
Opportunity.

2) Organizations participated in the communication process can he defined 3 groups; (1) Advocacy
Supporter (2) Advocacy Opposition (3) Policy-affected Group. Communication strategies used by each organization are
as follows;

Advocacy Supporter's Communication Strategies include: (1) Message Strategies - Proactive message
strategy; Using the facts to highlight the issue and enforcing by giving opinions, Reactive message strategy; giving the
alternatives for health promotion organization and conjuring up the clear image of enemy against alcohol entrepreneurs
(2) Media Strategies - Proactive media strategy; personal communication - using well-known persons to present facts and
opinion, pressuring by the allies and lobby, organized events- using events to create supportive currents, mass media -
using interesting information to attract mass media , Reactive media strategy; personal communication - using well-known
persons to present facts and opinions.

Advocacy Opposition's Communication Strategies include; (1) Message Strategies - Proactive message
strategy; insisting on the policy's misappropriation, Reactive message strategy; giving alternatives to gain bargaining
power (2) Media Strategies - Proactive message strategy; personal communication - using well-known persons to present
facts and opinion and lobby, organized events - using events to make themselves as news-worthy materials, Reactive
media Strategy; personal communication - pressuring by the allies.

Policy-affected Group's Communication Strategies include; (1) Message Strategies - Reactive message
strateqy; using the facts to highlight the problems and enforcing by giving opinions (2) Media Strategies - Reactive media
strategy; using reliable persons to present facts and opinions.
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