. 2546”
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” (McQuail, 1983

(change agents)
" (Rogers, 1973 , 2543)

(mass mobilization campaign)
(collective action) (thought
patterns) (class/ power relationships) ~ /
" (Cell, 2977, , 2543)

(information  campaign)
(promotional messages)
(Atkin, 1981)

( ) "
(Devine &Hirt, 1989)

(Paisley, 1981)”

2 (Rice
&Atkin, 2001 , 2544)



Rice  Atkin
(reform)

(objectives)

(methods)

| 2544)
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(individual-level cognitive effects)
(societal-level structural changes)

2)
(campaign audience)
( , 2543)
3)
2-3 2-3
5-10 1
4)

(message production)
(message distribution)

(linear nature)

(emancipatory approach)

(2543)



(bottom up)

2543)
(series) 2
)
(Rogers &Storey, 1987
? ?

Neill McKee (1992) (2543)

(2543)

(top down) (

 2544)
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Rogers &storey (1987) ( , 2543)
1) ! (widespread)
Salcedo (1974) “
(reach) ”

2) (awareness-knowledge)

3) (perceived credibility)
(trustworthy)

(knowledgeable)
(peers)

(knowledgeable) (Rogers, 1983 , 2543)



(formative evaluation)
(appeals)
(timeliness) (accessibility)
(cue-to-action)

.. 2046

Public Information Campaign
Policy Campaign

.. 2046
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3 n
(Paradigm Shift)

(2546)

(Social construction of reality)

" (Synergy)
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Peta
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(Safe sex)



(Pattern)

”

" | 2543)

( 254

" Everett Rogers (1986) (
(Communication  Network)

(2541)

(2542)

Windahl, 1992)

23



2

(The Pattern Information)
(Communication Structure or Network) ( 2545)

Rogers  Kincaid (1981) (Communication Structure)

(Interpersonal Communication)

(Rogers  Agarwala, 1976)

(2545) 7

1) (Common Perception)



(Common Vision)

(Mutual Interest and Benefits)

25
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4) (All Stakeholders Participation)
(Equal Status) “ ” (Partner)
(Horizontal Relationship) (Vertical Relationship)
5) (Complementary Relationship)

6) (Interdependence)



(Reciprocal Exchange)

(highly Integrated)

(2541)

1) '
(Emergent Communication Network)

(2542)
2540

(Interaction)

(Unilateral Exchange)

(Informal Network)

(Unstructured)

2



(2542)

(2543)

) (Formal Network)
(Prescribed Communication Network)

Robert Putnam ( , 2542)

(2542) ( 2544 1)
30

28



29

(2543)(
, 2544)
1)
1,
(Interaction)
2)
3)
4)
(Macro

Network)



Leavitt (1973)

2
1)
Star Role
11
1.2
2
13

(2544)

(Centralized Communication)

(Chain Network)

(Y Network)

(Wheel Network)

30



2)
(Process)
21
' ?
2.2
1 Shaw (
)

(Decentralized Communication)

(Interaction)

(Product)

(Circle Network)
2

(All Channel Network)

(Feedback)

2540

31



32

(Information Overload)

(2547)
/
1) (Diversity)
(heterogeneity)
2

11 (Bonding Network)

(bonding network)
(trust)
12 (bridging

network) Bonding Network



2) (Power to Communicate)
(
.. 2546
49
30
(Communication) “ "' (Process)
(Dynamic) (On-going) (Ever-changing)

(Continuity) (Berio, 1960)

33



'(Message)

(Receiver)

(Source or Sender)

(Channel or Medium)

2

(Feedback)

34



(

1 2543)

(

1 2543)

35



(2548)
(applied management communication)

(proactive communication strategy)

1.1

(information  dissimination)

(information exchange system)

36



1.2

1.3

31

(web board)

(information searching system)

(controlled media)



(news value)
" (public relations)
” (media relations)

(uncontrolled media)

38



(media advocacy)

39



(modes)

(activity-based communication strategies)

(public participation)

(sponsor)

40



(issues)

(2548)

(reactive strategies)

(crisis)

41
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(Message Strategy)

(message code)

(message content)

, 2549)

(group of element)

46



3) : (Message Treatment)

(style)

47



48

(2548)
(total concept)
3 1S (theme)

(tone) (target groups)
1) (theme) (key words)
2) (tone)

(theme)
(tone)
(appeal)
(fear appeal) (humor appeal)
(symbols)

3) (target groups)



49

(message strategy)

(simple)
(adaptable to any medium) (applicable to all
messages in the campaign) (durable)
(Newsom & Carrell, 1997)
(2541) “
(type of appeals) (presentation style)
(presenter) (motivation)
(Appeals)
(2544) “ "
3
? (Fear Drive Model)
(salient concerns)
2) (Rational)
3
(1) (deduction) (2) (induction)  (3)
' (cause to effect) (effect to cause)

(effect to effect)



50

(2539)  * ‘

(effect to cause)

g (2539)

80

3) (Status)

(reference group)

(Presentation Style)

2541)

(one-sided
argument)

(two-sided argument)

(Lumsdaine and Janis, 1953; Sawyer, 1973



ol

- 2541)

(positive & negative appeals)
(fear& rational appeals) (definite & open

conclusion)

(2548)

(face-to-face communication)
(Interpersonal Communication)



2548)

12539 (

52



Atkin

. 2545)

(Availability)

(Consistency)
(Convenience)

53



4)
(Accustomedness)

11

12

13

(2548)

54
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15

16

2.1

2.2

VCD

55



2.3

24

56



(credibility)
51

5.2

(charisma)

3 Cs

(control)

57



5.3

Rogers  Dearing (1988) ( Windahl, 1992)
(Agenda-setting)

Agenda Setting

(Topic) (Issue)

(Think What)
(Think About)
(Issue)

(Topic)

58



X3, ..

X2
X3

X4
X5

X6

McCombs

Shaw (1972) (

X1, X4

59

L X i

H X 2
1 X3
1 X4

izm X5
Xe

McCombs » Shaw

- 2543)

X1.X2,

) XL X2, XS

X6
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X2, X3 X5

McQuail (1987)
3 (Policy
Agenda) (Media Agenda)
3

Roger  Dearing (1988) ( Windahl, 1992) 3
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5 Rogers Dearing

Lyengar Kinder (1987) ( , 2543)



Lyengar  Kinder

(Priming)

Kinder

(2544) “
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(Dramatic)

Lyengar
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2535”
Pippa Norris

(media agenda)

(2538)

(public agenda)
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(real world
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