(Descriptive research)
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Cohen (1987, cited in Munro, 1997)
power analysis

N=L(1-R2 +U+ 1

R2
N =
L =
R2 0.13
Thorndike
(1978) Thorndike N> 10 K+ 50 (N =
K= )
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> 154-202
> 106-154
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10- 58
4
2
1
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Ajzen Fishbein (1980)
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18 - 35
(purposive sampling)
30
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2
1 17 17
2. 16 33
3. 15 48
4. n 59
5 10 69
2 (Reference
Groups) (Salient
referents) 90 75
69 5 1 5
2 (Salient  referents)
- 5
- 5
5 1 5
1 - 1 5
2 - 1 5
1 7 (NBj)
(MCj)



>101-125
> 77-101
> 53-77
> 29-53
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Ajzen (1985, 1988) 2 ( )

18 - 35 (purposive sampling)
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17 (CK

>223-275
>170-223
>117-170
> 64-117

11-64

L (Content Validity)

11 4

(Content validity)

111 2
11.2
Ajzen 3
1.2 4
(Content validity index, CVI) Content validity index > 0.80 (Polit

and Hungler, 1999: 419) 5
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Content validity index .82
2 (Reliability)
4
30
(Cronbach’s Alpha
Coefficient)
- .80
- .76
- .86
.90
1
2.
3.
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SPSS for Windows version 11.5

(Pearson’s product moment correlation)
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(Multiple regression)
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