(Belief) (Attitude)
2x2 Factorial design
(Laboratory Experimental)

(Internal validity)

(Brand belief) (Advertising attitude)

attitude) (Purchase intention)

( ) X

Factorial design

(Independent variables) 2

(Endorser)

(Purchase intention)

(Brand

(Celebrity)

1) (Single celebrity endorser)

2) (Multiple celebrity endorsers)
(Product)

1

2)

(High congruence product)

(Low congruence product)



1
2)
3)

4)

(Dependent variables)

31

T1

T2

T3

T4

(Brand belief)
(Advertising attitude)
(Brand attitude)

(Purchase intention)

120

2x2 Factorial design

T1

T3

T2

T4

30

77
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Gupta (1994)
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(Internal validity)

I
1
18-35 40 5
( )
2
12
Mowen Brown (1981)
1 12
3 Singer (1983)
(Attractiveness) 12
18-35 40
Ohanian (1990) 5
(Attractiveness), (Classy),
(Beautiful), (Elegant), (Sexy)
Semantic differential 7 ( J)
3.041 4.84 1
3.80, 3.48,
5.54, 4.29,

5521 5.45,



5.03,
4
4
4
4
5.45,
5.03
1
18-35 20
20
2
1=
4
3
4

3.08,

3.01

4.86

Moore Reardon (1987)

5.52

18-35

4

(Low involvement)

10

40

4.15,

80



4.17, 4.05

4.02
4
1.47,
1.77, 1.65
1.82
4
Pure, Fine, Cheer, Clean, Fair, Charm, Nice, Rise, Light, Cleanse
18-35
2

Cleanse

18-35 20
2 10
(Kamins & Gupta, 1994)

4

81

10

10
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1) ' (Brand belief)
Baker Churchill (1977)
3 /
(Believable/Unbelievable), /
(Informative/Uninformative), / (Clear/Confusing)
Semantic differential 7 0.87
( )
2) (Advertising attitude)
Kamins Gupta (1994) Semantic differential
7
/ (Good/Bad), / (Pleasant/Unpleasant),
/ (Agreeable/Unagreeable), /
(Satisfactory/Unsatisfactory) 0.91 ( )
3) (Brand attitude)
Kamins Gupta (1994) Semantic
differential 7
/ (Good/Bad), /
(Pleasant/Unpleasant), / (Agreeable/Unagreeable), /
(Satisfactory/Unsatisfactory) 0.91 ( DA
4) (Purchase intention)
Baker Churchill (1977) 1)
/ (No-Definitely not/Yes-Definitely) 2)
/
(No-Definitely not/Yes-Definitely) 3)
/ (No-Definitely not/Yes-Definitely) Semantic

differential 7 ( 0.95) ( )



5) (Manipulation check)

Semantic differential 7

Kamins Gupta (1994) "

" 4 1 (Extremely
unfamiliar) 7 (Extremely familiar) ( )
2
Semantic differential 7
Kamins Gupta (1994)
4 1 (Incongruence) 7
(Congruence) ( )
3
( )
4
Zaichkowsky (1994) 10
) ) ; Semantic
differential 5 1 5
( )6

6) (Demographics)



(Participants)

120 30

(Random assignment)

1 T1
2 T2
3 T3
4 T4

(Experimental procedure)

1 120
2
3
4
5
(Editing)
SPSS
t-test (Main effect)

Analysis of Variance (ANOVA) (Interaction effect)



12 95%
0.05
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