(Belief)

(
(Brand belief)

(Brand attitude)

120
41 .
( )
( )
T1

T2

(Attitude)

2x2 Factorial design

( )

(Purchase intention)

2

)

(Advertising attitude)

(Purchase intention)

2x2 Factorial design

T1

T3

30

41

12

T4



51

52

5.3

54

T3

T4
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41 :

4.2
18-21

13

4.2 :

18-21

22-25

47.5

T1

T2

T3

T4

107

120

30

30

30

30

4.1

57
63

120

89.2

107

13

120

13
16
14

14

52.5

47.5
52.5

100.0

89.2
10.8

100.0

17

14

16

16

22-25



22-25

22-25

22-25

25

5.25

4.00

4.3

120

T1
4

T2
2

T3
3

T4

(Manipulation check)

5.18
5.38

Mean
5.25
5.18
5.41

5.38

7- pointed scale 1=

Test value = 4

1.16
1.32
1.29
1.09

18-21

18-21

18-21

18-21

4.3

11.85
6.93
8.48

9.82

16

18

17

16

541

df
119
59
59

59

89

0.00
0.00
0.00

0.00



100 4
4.4
120 0
60 0
! 60 0
60 0
(
4.00
( ) 2.88
4.5
Mean
5.48
2.88
7- pointed scale 1=

Test value = 4

120
60
60
60

1.26

1.92

4.4

0 100

0 100

0 100

0 100

5.48
4.00
t df P

9.05 59 0.00
-4.49 59 0.00
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91

2
4.6 2
2.27 2.16
3.00
4.6:
Mean t df p
2.27 0.48 -11.54 59 0.00
2.16 0.53 -12.24 59 0.00
L U 5-pointed scale 1= —m Tl >
Test value = 3
. ( )
( )



2.72,

4.7

l(Tl)

B 9,

2 (T2)

.3 B

3 (T3)

4 (T4)

2.87,

Treatment 1

Mean

3.85

3.79

3.76

261

SD

111

0.87

101

1.23

Mean

4.64

4.36

4.40

2.90

7- pointed scale

Treatment 2

1

4 .64 1

2.73,

2.30

Treatment 3

144

1.03

1.28

142

Mean

3.26

3.60

3.80

2.45

SD

1.04

0.88

0.67

1.32

.6

.8

1

9

92

Treatment 4

Mean

2.73

2.72

2.87

2.30

1.28

1.18

1.38

1.19



3 (Main effects)

2

31

3.2

31

(t[lls] = -0.409 P>o.os>
(3.56) (3.638)

4.8:
Moean SD t df P
3.56 111 -0.49 118 0.62
3.68 1.66

* : 7-pointed scale 1= 1=



49:

4.10

4.10:

(t[118] = 0.71 P >0.05)

(3.54) (

Mean
3.69
3.54

7- pointed scale

Mean
3.78

3.64

7- pointed scale

(3.69)

4.9)

SD
0.87

1.38

94

(t[118] = 0.62 P > 0.05)

SD
0.85
1.53

4
t df P
0.71 118 0.48

7=
(3.78)
(3.64)
t df P
0.62 118 0.53



(t[118] = -0.78 P > 0.05)

(2.53)
(2.60) ( 4.11)
411.
Mean
2.53
2.60
LI 7- pointed scale
1
4
7

10

10
SD t
1.27 -0.28
1.33

1=

df
118

0.78

95



(

3.2

(3.00)

4.12:

4.13)

4.12

Mean
4.25

3.00

(t[118] = 5.87, P < 0.05)

7- pointed scale 1

(3.16)

(4.25)
2

1.34 5.39

1.19

(f[118] = 5.13, P <0.05)

(4.07)

df
118

0.00

96



4.13:

Mean
4.07

3.16

7- pointed scale

4.14

(3.33)

4.14:

Mean
4.08
3.33

7- pointed scale

2.37) (

SD t
0.99 4.71
1.13
I 2 :

(t[118] =3.94, P < 0.05)

(4.08)
SD t
1.19 3.46
1.17

97

df 0

118 0.00
. o
8

df o

118 0.00

(f[118] = 1.61 P > 0.05)

(2.75)

4.15)



Two-way Analysis of Variance

4.15:
Mean
2.75 1.32
2.37 1.25
* : 7- pointed scale 1=
2
S
8
n
4 (Interaction effects)

1.60

df
118

0.11

98



(3.85)
(4.64)
4.16
4.16:
3.85
4.64
4.25
4.17
(F[1,116] = 861 <0.05)
4.17.
Source Sum of
Squares
0.49
46.87
X 1311
Error 176.53

Total 1813.88

df

116

120

99

(3.26)

(2.73)
3.26 3.56
2.73 3.68
3.00
3
Mean F p
Square
49 0.32 0.57

46.87 30.80 0.00
13.11 8.61 0.04

1.52



Estimated Marginal Means

4.2

4.2:

Estimated Marginal Means of BRAND BELIEF

5.0

d
45 /

3.5s
Congruence
3.0.\ ——————— High congruence
- lLow congruence
25
1.00 2.00

Number of celebrity endorser

(3.79)

(3.60)
(4.36)

(2.72) 4.18

100



418:

4.19:

Source

Error

Total

3.79
4.36

4.07

4.3

3.60
2.72

3.16

4.19

(F [1,116] =15.60, P <0.05)

of df Mean F
Squares Square
0.67 1 0.67 0.66
25.20 1 25.20 24.94
15.76 1 15.76 15.60
117.22 116 101

1732.12 120

101

3.69

3.54

041

0.00

0.00
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Estimated Marginal Means of ADVERTISING ATTITUDE

45
i
4.04
2
=
— 3.5¢
£
o
P
g o Congruence
B N | e .
g High congruence
] Low congruence
& as) e
100 2.00

Number of celebrity endorser

(3.76)
(3.80)
(4.40)

(2.87) 4.20



4.20:

3.76 3.80
4.40 2.87
4.08 3.33

(¢ [1,116] = 14.55 1p <0.05) (

9
4.21:

Source Sum of df Mean
Squares Square

0.60 1 0.60

16.87 1 16.87

X 18.40 1 18.40

Error 146.69 116 1.26

Total 1836.50 120

4.4

103

3.78
3.64

4.21)

0.47 0.49
13.34 0.00

14.55 0.00



Estimated Marginal Means of ADVERTISING ATTITUDE

45
[
4.0+
n
< A
o i
()
>
o AN
©
£
o Congruence
[{8]
= 30d 2000 T/ emeRg T High congruence
5
o Low congruence
=
8 25
1.00 200
Number of celebrity endorser

4.22
(2.61)

(2.45)
(2.90)

(2.30)

104



4.22:

20
2.61
2.90
2.75
4.23
(F[1,116] = 0.88 1r >0.05)
4.23:
1
Source Sum of df
Squares
0.13 1
4.28 1
X 1.48 1
Error 195.34 116

Total 991.77 120

2.45
2.30

2.37

Mean
Square
A3
4.28
1.48

1.68

0.07

2.54

0.88

105

2.53

2.60

12

0.77
0.11

0.35



51

4.24

12

106



58] = -2.35 P< 0.05)

(3.85)
(4.64)
4.24: (.
Mean SD
3.85 111
4.64 1.44
* : 7- pointed scale 1= «
4.25

(t[58] = -2.32 P < 0.05)

(3.79)
(4.36)
4.25:
Mean
3.79 0.87
4.36 1.03

* : 7- pointed scale 1= «

t df

-2.35 58
7=

t df

-2.32 58

107

(t

0.02

«

0.02



(f[58] = -2.14 P < 0.05)

4.26:
Mean
3.76
4.40
* : 7- pointed scale
?
0.05)
(2.61)
(2.90) ( 4.27)
4.27:
Mean
261
2.90

* : 7- pointed scale

SD
101

1.28

1.23
142

(3.76)
(4.40) (

-2.14

-2.35

108

4.26)
df 0
58 0.03

[58] = -2.35P >

df P

58 0.40



5.2

4.28

[58] = 1.76 P > 0.05)
(3.26)
(2.73)

4.28:

Mean
3.26

2.73
* : T- pointed scale

4.29

(t[58] = 3.22 P < 0.05)

(3.60)
2.72)

109

@



4,29:

Mean SD t df P
3.60 0.88 3.22 58 0.02
2.72 1.18

7-pointed scale 1= ST TS 7= !

(t[58] = 3.28 P < 0.05)

(3.80)
(2.87) ( 4.30)
4.30:
Mean t df P
3.80 0.67 3.28 58 0.02
2.87 1.38
7-pointed scale 1= NI 7=

431

(t[58] = 0.47 P > 0.05)
(2.45)

(2.30)



4.31:

Mean
2.45

« 2.30
T- pointed scale

5.3

4.32

4.32:

Mean
3.85
3.26

7- pointed scale

t df P
1.32 0.47 58 0.63
1.19
1- - 7=
2
(t[58] = 2.10, P < 0.05)
(3.85)
(3.26)
t df P
1.11 2.10 58 0.04
1.04
1= 7=



(f[58] = 0.84, P >0.05)

(3.79)

(3.38) (

4.33:

4.34:

4.33)
Mean SD t df
3.79 0.87 0.84 58
3.60 0.88
7-pointed scale -~ 1= 1=
4.34)

(t[58] = -.015, P > 0.05)

(3.76)
(3.80)
Mean SD t df
3.76 1.01 -.015 58
3.80 0.67

7- pointed scale 1= 7=

0.40

0.88



4.35

(f[58] = 0.47, P > 0.05)

(2.61)
(2.45)
4.35:

Mean
2.61
2.45

* C! i 7- pointed scale

5.4
4.36

(2.73)

0.47 58

(t [58] = 5.411P < 0.05)

(4.64)

0.64



4.36:

2.72) (

4.37:

* . >V

0.05)

Mean
4.64

2.73

T- pointed scale

(t[58] = 5.69, P <0.05)

(4.36)

4.37)

Mean
4.36

2.72
7- pointed scale

SD

144

1.28

SD
1.03

1.18

t df P
541 58 0.00
1=
t df P
5.69 58 0.00
L e o 7=

4.38)

(t[58] = 4.44, P <
(4.40)
(2.87)



4.38:

(2.30)

4.39:

Mean
4.40 1.28
2.87 1.38

T-pointed scale 1=

4.39

(t[58] = 1.76, P > 0.05)

(2.89)

Mean
2.90 1.42
2.30 1.19

T-pointed scale 1=

4.44

1.76

I e &y

df
58

df
58

0.00

0.08
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