(Erdogan, 2001)

(McCracken, 1989)

(Till & Shimp, 1998)

(Erdogan, 2001)



(Evans, 1988 as cited in Erdogan, 1999)

(Experimental research design)

Factorial design
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( 4.8-4.11)

Moore Reardon (1987)

Duncan (zoo0s)

(Marketing mix)

4 1) (Product)

2) (Price)

3) (Place)

4) (Promotion)



Fishbein (Fishbein’s multiattribute model)

Kamins Gupta (1ss4)

Meenaghan (1ss7 1995

Mittelstaedt, Riesz

(Match-up hypothesis)  Hoyer

4.12-4.14)

BumS(ZOOO)

MaclInnis (2001)

Misra

O’Mahony

Beatty (1990)
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(Kelman,1961, as cited in H. Friedman & L. Friedman,

1979) identification

(Likability)
(Attractiveness) (Kelman, 1961 as cited in H. Friedman & L. Friedman,
1979) (Celebrity)

(Kamins & Gupta,

1994) Romer (1979)

ldentification

(Importance)

' (Salient)

( 4.15)
Ohanian (1991)
3 (Attractiveness)
(Expertise) (Trustworthiness)

(Purchase intent)



(Attractiveness) (Trustworthiness)

(Expertise)
O’Mahony
Meenaghan (1071998 (Expertise)
(Credible)
Duncan (2005)
(Marketing mix)
4 1) (Product) 2) (Price) 3)

(Place) 4) (Promotion)

(Physical risk) (Assael, 1998)

(Assael, 1998) (Inertia)
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( 4.16-4.21)

Moore Reardon (1987) '

(Strong

argument) (Weak argument)

Moore Reardon (1987)

Hoyer Maclnnis (2001)

(Misra & Beatty, 1990, as cited in Erdogan,1999)



4)

127

McCracken (1989)

(Meaning transfer model)

( 4.22-4.23)

Moore Reardon (1987)

1

2)

3)
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( 4.24-4.26)

Harkins Petty (1981a)

Moore Reardon (1987)

Harkins Petty (1981a)

(Elaboration likelihood model : ELM) Petty Cacioppo (1983)

(Central route)

(Attribution theory)
4
2 Kelly (1976, as cited in Mowen, 1980) 1).

(Distinctiveness)



2) (Consensus) .

4.27)

125

( 4.29-4.30)

(The elaboration likelihood model) Petty Cacioppo (1983)

(Peripheral route)

(Celebrity endorser)
Kamins

Gupta (1994) Kamins (1990) ; Kahle Homer (1985)

(Balance theory)



cited in Solomon, 2004)

( 4.28-4.31)

( )

(Attribution theory)

(Hanna & Wozniak, 2001)

( )

Baker Churchill(1977>

Kamins (1990)

«

130

(Heider,1946, as

125

4.32)



( 4.33-4.35)

(Hierarchy of effects)
(Low-involvement hierarchy)
(Belief) (Behavior)
(Attitude)

(Behavioral learning)

( 4.36-4.38)

Choi Riton (2005)

Kamins Gupta (1994)

(Match-up

hypothesis)



theory)

(125

(Belief)

Hanna

(Hoyer & Maclnnis, 2001)

Wozniak (2001)
( 4.39)
(Attitude)

(Purchase intention)

132

(Attribution



(Indepth interview)

(Marketing mix)

(IMC)
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