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(Survey Research)

(Population)
17 22

. 2544

(Internet Café)

1,200



100

2
(Quota Sampling)

150
100
100

(Sample Size)

= 1,200

1+ 1,200 (0.05)2

150
50

(Accidental Sampling)

300

05

200

127
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128



(Likert scale) 5 , )

R N W b~ o

1.00-2.33
2.34-3.67
3.68-5.00

5-1

129

133
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(Validity) (Reliability)

(Validity)

(Content Validity) (Wording)

(Reliability) Pré - Test Method

20

130
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1
2 300
3.
35
SPSS/PC (Statistical Package for Social Science / Personal Computer)
351 (Descriptive Statistics)
(Percent), (Mean) (Standard  Deviation)
(Mean) X = £X



(Standard Deviation)

X
SO = V(X -X)2 X
i N N
352 (Inferential Statistics)
- (Chi-square Test) Non-parametric
(Ordinal scale)
- 2
2
.05 (Cross tabulation)
- AChi-square Test : %2 X2 = (O-E)2
E
X 0 -
0 (Observed Value)
E (Expected Value)
E = r Xk/N r¢ )
k ( )
df (Degree of Freedom)
df = (r-1(k-1)
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