(Survey research method)
(Questionnaire)

Ortinau, 2003)

(Face-to-face interview)

(Anantachart, 2003)

(Quantitative research)
(Cross-sectional study)

(Mail survey)

(Hair, Bush, &



02

(Caywood et
al,, 1991)
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(Anantachart, 2003)
706
529 177
3 1
1,060 529 53l
Census survey
(Hair et al., 2003; Malhotra, 2010)
2 1! ?
' 3 (Cover
letter) (Questionnaire) (Follow-up letter)

(Cover letter)
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(Questionnaire)
2 o4
65
(Closed-ended questions) (Open-ended questions)
6
1 Caywood et al. (1991)  Duncan  Everett (1993)

2

( , 2550; Beard, 1997; Kliatchako, 2008; McArthur &

Griffin, 1997, Nowak et al., 1996; Peltier, Schibrowsky, & . Schultz, 2003; Phelps et al,
1994: Phelps & Johnson, 1996; Phelps, Harris, & Johnson, 1996; Reid, 2005; . Schultz
& Kitchen, 1997)

Anantachart (2003) (

22
23
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13 12

4
10
5
13
12
6 (Demographics)
: 4
(Follow-up letter)
( )
Duncan

(20054)
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6

Duncan

Everett (1993) Likert scale 2 5
“ © "0
(Screening question)
(IMC)
Schultz  Kitchen (1997) Likert scale 7
500 EON. "0
IMC
Caywood étal. (1991)
1
/
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)4
( )4
3
( )Y
(
)9
" 278
( )( 6
(
)( )
22 23
Likertscale 5 | =5 =])
1 12 1 13
Caywood et al. (1991) 10
5 13 14
(2550) 14 15 15 17
Duncan  Everett (1993) 16 18 18 19

Beard (1997), Phelps ~ Johnson (1996) 4
Reid (2005)



IMC

. IMC
5 IMC

. IMC

IMC

(Impact)
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9. IMC

IMC

10.

11,
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17,

18,

19,

2.
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scale 5
8

(1993)

21.

22.

23,

110

L )
( )
(
)
( )
(
)
(2550) Likert
( =5, =] 1
9 i} Caywood et al. (1991)
10 5 12 Duncan  Everett
Reid (2005)
Likert scale 5 13
IMC (Below the Line)
IMC
IMC
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Organizer, Supplier

12 IMC (Media

Likertscale 5 =5
1) 1 1 (2550) 8 10
Caywood et al. (1991) 10 5
1 12 Duncan  Everett (1993)
Reid (2005) 13
L IMC (Below the Ling)



10. IMC

11, IMC

10
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Organizer, Supplier

Likert scale 5 (



=5 =1)
10 1
10
Everett (1993)
1
2 IMC
3.
)
)
4 IMC
IMC
IMC
)
6. IMC
! IMC
)
IMC
)
8.
)

Caywood étal. (1991)
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Duncan



9 IMC

10. IMC
IMC

13
Caywood et al. (1991)
Anantachart (2003) 10
12

(.. 201
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9
13 Nowak et al. (1996)
Peltier, Schibrowsky, . Schultz (2003)

.. 2556
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10. ' (Customer databases) © 1
11.
12.
13.

12 '
Caywood et al. (1991) 47 8
Anantachart (2003) 9 12 Nowak et al,
(1996) 1 Peltier, Schibrowsky, D
Schultz (2003)
1 .. 2556 (. . 2013) (4
2.
2556 ( . . 2013) , (9



2
]
(Cover letter) (Questionnaire)
3.
4,
2
(Cut-off date)
5.
29 9
(Reliability) (Validiity)
(Content Validity)

test) 15
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(Pre-
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(Coefficient alpha)
" 10
(Editing) (Coding)
SPSS (Statistical Package for the Social Sciences) for
Windows
(Descriptive statistics)
(Frequency) (Percentage) (Means)

(Standard deviation) Independent samples t-

test F-test
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