(Textual Analysis)

Ketchum

Inc.



Ketchum o.

(Situation)

2

(Objectives)

3
(Facts)

4 (Goal)

5. «
(Audience)

6 « (Key Message)

1.
(Strategies)

(factics)

«

(Motivational Objectives)

: (Learned Belief)

(Derived Belief)

™

(0) (W)

(Good will)
(Good character)

? (Qualification Factor)

(Dynamism
Factor)

(Denotative Meaning)

160

« «

, ' (Motivational Objectives)

(Learned Belief)

«

(Derived Belief)
1 1

(Intelligance)
! (Goodwill)

(Safety
Factor)
(Dynamism Factor)

(Denotative Meaning)



Ketchum Inc.

(Personal Evidence)

(Analogy or
Comparison)

(Topical Organization)

(Clironologicalll lislorical Organization)

H (Anliclimax Order)

8 o
(Tactcs) () (One-Sided Message)

(Motivational Appeals)

(Omission)

!
(Principle o Oommilmenl and
Consistancy)

9 g8 I
(Calendar Time-Tabie) s T

10 (Evaluation)

6.1

161

! (Expert Evidence)
(Real Evidence)

(Testimony)
‘ (Details)

(Anticlimax Order)

(One-Sided Message)
(Emolional Appeals)
(Motional Appeals)

(Associalion)
(Repetition)

(Principle of
Reciprocation)
1 (Principle of Contrast)



(Situation)

(Objectives)

(Motivational Objectives)

162



163

3 (Facts)

AWIAINTAUNIINYIA Y
CHuLALONGKORN UNIVERSITY



164

5. (Audience)

(Learned Belief) (Derived Belief)



6. (Key Message)
1. (Strategies)
(50)
(S0)
(WT)
8. (Tactics)

(Good will)

165



(Dynamism  Factor)

(Fast)

(Authoritative)

(Good character)

(Gentle)

(Frank)

1 (Intelligence)

(Qualification  Factor)

(Forgiving)

" (Active)

(Safety Factor)

(Denotative Meaning)



167

(Personal Evidance)
(Analogy or Comparison)
! iy (Expert Evident)
(Real Evidence) (Testimony)
(Details)

(Topical Organization)
(Chronological

[Historical ~ Organization)

(Anticlimax Order)



(One-sided Message)

(Motivational Appeals)

(Motivational Appeals)

! (Omission)

and Consistancy) 1

(Association)

Reciprocation)

168

(Emotional Appeals)

(Principle of Commitment

(Repetition)
(Principle  of

(Principle of Contrast)



10.

(Calendar / Time-Table)

(Evaluation)

169



Ketclium Inc.

(Situation)

2.

(Objectives)

3
(Facts)

4 » (God)

5
(Audience)

5. " (Key Message)

7 Ma
(Strategies)

(Tactics)

(Motivational Objectives)
)

vH »

» » !

I» 1
(Learned Belief)

I (Derived Belif

» (Good
Character), « 1
(Intelligence) »
(Trustworthiness)

170

(Motivational Objectives)

g

(Leamed Belief) I
(Derived Belief)

«

(Learned Belief)

«

(30
(WO)
&)

(intelligence}

(Competence of Lxpertness)



!
Ketchum Inc.

(Safety Factor),
(Qualification Factor)
1
(Dynarrism Factor)

(Denotative Meaning)

(Personal
Evidence
(Lay Evidence)

d actics.) (Description)

(Chronological/Historical Organization)

(Climax Order)

(One-Sided Message)
(Motivational Appeals)

(Association)

171

(Qualification Factor)

(Denotative Meaning)

(Secondary
Evidence)

(Description)

«

(Anticlimax Order)

(One-Sicled Message)
(Motivational Appeals)

(Repetition)



B !
(Tactics)

10.

Ketchum Inc.

(Calendar/ Time-Table)

(Evaluation)

6.2

(Situation)

(Principle of Reciprocation)

(Principle of Liking)

; b«

)

13

172



2. (Objectives)

3 (Facts)

(Motivational Objectives)

173



5.

(Learned

(Audience)

Belief)

(Learned Belief)

(Derived  Belief)

(Derived Belief)

174



Belief)

(Key Message)

175

(Learned



176

1. (Strategies)
2
(SO) ]
(WO)
1
(S0) (WO)
()
)
8. (Tactics)
(Intelligence)
(Qualification Factor) (Authoritative)
(Able) (Skilled)

(Authoritative)



177

17
(Good Character|
(Trustworthiness)
(Competence of Expertness)
' (Safety Factor) (Kind)
(Pleasant) (Just) (Ethical)
(Qualification Factor) (Able)
|
(Denotative Meaning)
| n 1
(Description) v
(Description)

(Personal Evidence)
(Lay Evident)



178

! (Secondary Evidence)

(Chronological/Historical Organization)

(One-sided Message)

(Motivational Appeals) I

(Pyramidal and Climax Order)
(Anticlimax
Order)

(Intensification)
I



(Repetition)

10.

(Calendar / Time-Table)

(Evaluation)

179
(Association)

!1

(Principle of Reciprocation)

(Principle of Liking)



180

?
Ketchum Inc.
u;
L
(Situation) { o
2 3 (Motivational Objectives) 3 (Motivational Objectives)
(Objectives)
3 /
(Facts)
4 (Goal) ‘
XA
Inconsequential Belied
> PRSI SR 1) (Derived Bele)
(Audience) ' (Learned Belief)
™
II ]
6. (Key Message)
7 (S0), (%0
(Strategjes) (o) () ()
(Good Character) (Competence of Experiness),
(TrushAvorthiness)
(Competence of Expertness) (Good will
(Safely t
Factor) ’
(Safely Factor)

(Qualification Factor)



(Tactics)

10

|
Ketdium Inc.

(Denotative Meaning)

(Primary Evidence)

(Details)

(Topical
Organization)

)

(Anticlimax Order)

(One-Sided Message)
(Emotional Appeals)
! 1
(Repetition)

(Principle of Commiment and
Consistancy)

(Calendar/ Time-Table) 8 )

(Evaluation)

6.3

181

(Denotative Meaning)

(Secondary Evidence)
(Primary Evidence)

(Description)
(Testimony)

(Chronological/Historical Organization)

)
(Climax Order)
2
(One-Sided Message)
(Emotional Appeals)
!

(Repetition)

(Principle of Liking)

]



182

L (Situation)

2. (Objectives)

(Motivational  Objectives)



3.

(Facts)

183



5. (Audience)

(Inconsequential Belief)

(Learned  Belief)

(Derived Belief)

6. (Key Message)

184



185

(For what) *

(Forwho) " "

1. (Strategies)

2
(SO)
(W)
2
() :
8. (Tactics)
(Competence of Expertness)
1

(Safety Factor)



186

(Good character)
(Trustworthiness)
(Good  will)

(Qualification Factor) (Able)
(Skilled)
(Dynamism  Factor) (Aggressive)

(Denotative Meaning)

(Primary Evidence)

_(Expert Evident)



Message)

187

(Details)
(Description)

(Testimony)

(Topical Organization)
(Chronological/Historical Organization)

(One-sided

(Emotional Appeals)

(Motivational Appeals)



(Intensification) (Repetition)

(Principle of Commiment and Consistancy)

(Principle of Liking)

9. (Calendar / Time-Table)

10. (Evaluation)



	บทที่ 6 ผลการวิจัยความเหมือนและความแตกต่างในการสื่อสารเชิงกลยุทธ์
	6.1 สถานการณ์เชิงลบของขงเบ้งและสุมาอี้
	6.2 สถานการณ์ที่เป็นกลางของขงเบ้งและสุมาอี้
	6.3 สถานการณ์เชิงบวกของขงเบ้งและสุมาอี้


