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The objectives of this research were to identify the sanctioning agents of people  the
Klongtoey Slum Community who participated in the Campaign of Exchange Dry Garbage for Plants
and analyze the innovation adoption process. The qualitative methodology was used by applying the
convergence theory to analyze people’ perception of social reality. The methods used comprised
focus group discussions, observation, and individual interviews. Five focus groups were arranged with
7-8 members in each group.

The results showed that

1. People who participated in the campaign identified 26 fantasy themes and
3 rhetorical visions that related to the campaign.

2. Factors that had impact on the rate of innovation adoption were relative advantages,
compatiability, complexity, and observability.

3. “Liking for plants”and "His Majesty King Bhumiphol's 72 years birthday
celebration” were the sanctioning agents for people to participate inthe campaign.

4. The innovation adoption process were inthe confirmation stage.
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